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1.3.2.

QM

Average percentage of courses that include experiential learning through
project work/field work/internship during last five years
1.3.2.1: Number of courses that include experiential learning through project
work/field work/internship year wise during last five years
Data Requirement for last five years: (As per Data Template)
e Name of the Course
e Details of experiential learning through project work/field work/internsh
e Name of the Programme

courses that include experiential
learning through project work/field work/internship % 100
Total No.of Courses

Formula:

2016-17 courses that include experiential
learning through

_ project work/field work/internship

a Total No.of Courses

X 100

14
= = )
—15x100 93.33 j.

2017-18 courses that include experiential
learning through

_ project work/field work/internship

B Total No.of Courses

15 .
= 7 X 100 = 100 [,

x 100

2018-19 courses that include experiential
learning through

_ project work/field work/internship

B Total No.of Courses

15
—— — L
_15><1oo_100/,

x 100

2019-20 courses that include experiential
learning through

_ project work/field work/internship

B Total No.of Courses

15 .
= £ x 100 =1oo/.

x 100

2020-21 courses that include experiential
learning through

_ project work/field work/internship

- Total No.of Courses

15 :
= 75 X 100 = 100 /.

x 100

Average percentage of last five years (2016-21)
93.33+100+100+100+100

5
=98.66 7.
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1.3.2 Average percentage of courses that include experiential learning through project work/field work/internship during last five years (10)

Name of the Course that include .
Program | experiential learning through Course Year of Name of the student studied course on experiential learning through project work/field [ G
Program name N N ¥ N relevant Page No. Annexures
code project work/field code offering work/internship
. . document
work/internship
SIMRAN KHAN,AKANSHA,AKSHAT MAHAJAN,ANJU MEENA,CHAVATAPALLI , RAJAKUMARI,GUNJITA
PASSI,HARSH YADAV,HARSHI CHAHAR,KIRTI CHAUDHARY,KUNAL ROY,MAITR! JAIN,MANISH P —
MODES OF CREATIVE WRITING , BHARTI,MANISHA, MANISHA KANDULNA,MANVI TYAGI,MUSKAN SINGH,NANCY GAHLOT,NANDINII (List of students
B.A.(H) ENGLISH 511 POETRY ,DRAMA AND 12033914 | 2020-21 |GOEL,NEESHA KUMARI,PAWAN KUMAR SONI,POOJA MEENA,PRACHL KHUSHALANI,RICHA SHARMA, RITIKA 1-152 and Project
FICTION(SEC) JANGRA,RITIKA SOOD,RUCHI NEGI,SAHAJ NAIR, SALONI,SHIFALI SHIVGOTRA,SNEHA sample report)
R,SONAKSHI,VANSHIKA YADAV,VARSHA RAWAT VISHAL,YASHIKA SATUA,MAITR] KHANTWALANJALI
JHA,MANUSHI,KHUSHBOO,W.A.D. O. SEHANI UTHPALA
SIMRAN KHAN,AKANSHA,AKSHAT MAHAJAN,ANJU MEENA,CHAVATAPALLI , RAJAKUMARI,GUNJITA
PASSI,HARSH YADAV,HARSHI CHAHAR,KIRTI CHAUDHARY,KUNAL ROY,MAITRI JAIN,MANISH I—
BHART!,MANISHA,MANISHA KANDULNA,MANVI TYAGI,MUSKAN SINGH,NANCY GAHLOT,NANDINII (List of students
B.A.(H)ENGLISH 511 TRANSLATION STUDIES(SEC) 12033904 | 2020-21 |GOEL,NEESHA KUMARI,PAWAN KUMAR SONI,POOIA MEENA,PRACHI KHUSHALANI,RICHA SHARMA,RITIKA 153-156 T e
JANGRA,RITIKA SOOD,RUCHI NEGI,SAHAJ NAIR, SALONI,SHIFALI SHIVGOTRA,SNEHA et o)
R,SONAKSHI,VANSHIKA YADAV,VARSHA RAWAT VISHAL,YASHIKA SATLUA,MAITRI KHANTWALANJALI
JHA,MANUSHI,KHUSHBOO,W.A.D. O. SEHANI UTHPALA
Annexure-3
(List of students
DEEKSHA,HARSH SINHA, JAYASH,NAKARAN MEE,LAKSHAY YADAV,NITU BISHNOI,PRATEEK att'f'c::g :’ g
B.A.(PROGRAMY)/B.A. 501 RESEARCH METHODOLOGY(SEC) | 62273426 | 2020-21 PAL,SHRUTI,SHRUTI KHANDELWAL,SIDDHARTH SRIVASTAVA,VISHWAIEET KUMAR,TEJASWITA 157-211 rselzipectivve
SAHOO,MAHIMA RATHORNYU KUMAR
Teacher for
mentioning

project allocation)

L =

)



P

B.A.(PROGRAM)/B.A.

A

501

AECC — Environmental Science

72182801

2

2020-21

AMAN,RAJ,AVINASH,MOHlT,MANISH,KUMAR,SAH!L,RUNESH,PARUL,SAKSHI,ANNAPURNA,MANISHA,GOU
RAV,PIKKI,RAHUL,SAI ARJUN,VISHAL KARN,CHANDAN,ANKIT,DEEPESH,KORABANDI
PRASANTH,YASH,BHUKYA,KARTHIK, ABHISHEK, ANANYA, TANNU,SHRUTI,PRATHAM,ASHISH,KHUSHI,ABHAY,
ANUPRIYA,MD ZEESHANUDDIN,DIKSHA,SHIPRA,KANISHKA,RASHI,SEJAL,PRACHI, ABHISHEK
SHARMA,AKANKSHA,UDITANSHU RAI,SHRADHA THAKUR,ARPIT,ABHINAV,NAGENDER, SHIVAM
GOYAL,GAURAV,NIKHIL, ARCHANA,LAKSHMI,ARYAN,MADHAV,NILESH,AJEET YADAV,KUSHAGRA,UDAY
RAJPUT,PRIYA,RITESH,ABHAY,RAJENDRA, BRIJESH,ABHISHEK,PAWAN, DEEPANSHU,SHREY,SHIVANL KESHAV
,ADITYA,KULDEEP,0JASWINI,DIKSHA, DRISHTI,SHIVAM,ARZOO,ANIKET,HIMANSHU, VIVEK, KAPIL, MAHAVEE
R,SIDH TANYA KUMARH,SRISHTI, MONIKA,PREETI, ANJAL, AMRITANSH,ANUBHAV,YUKTA ,ODARA,KHUSHI
JINDAL,PIYUSH,SAHIL,YAMAN,SNEHIL, DIKSHA, CHESHTA,BRAJENDRA,
PARIHAR,ABHINAV,YUVRAJ,PRAPTL,VIKRAM,ANAND,SHANKI,PRIYANKA,AVNEET KRITI,PRIYANSHU,VIKAS,G
ARVIT,ANKIT,SANJAY,BHUMIKA,SARTHAK,SANJEEV,SURYANSH,SHILPA,RAHUL,GAURAV,RAUNAQ,RITIK,VIK
ASH MANDA,KHUSHI,AYSHA, KULDEEP,ABHISHEK,HIMANSHU,YOGESH,ANIKET, MOHIT,PRADEEP KUMAR
MANDAL,VIKASH,ANJALLVIVEK,ASHWANI,DHARMRAJ,ROHIT,VIKASH,AKASH
NARWARIYA,SUMIT,PRIYANSHU,MOHIT, TUSHAR, DEVESH,ABHISHEK,ADITI SINGH,ALOK
GUPTA,NEERAJ,AMIT,AMAN,NAYAN,SHIVAM,YASH,RONAK,BHARAT,DEEPAM,RAUSHAN,SURAJ, DASHARAT
,KUNAL,SAURABH,AKASH,GAWAN,NEHA,JOYA, DEEPAK,AJEET,VISHAL,ROHAN,ARCHIT,PANKAJ,SAKSHAM, K
ALPANA,SHYAM,DEEPAL,CHANDAN, PRINCE,HARSHIT,HARSH,NIDHI,RAKHI, AVINASH,SYED, JAYANT,SACHIN,
KRISHNA,RAHUL,ANANYA,AMOLI,ARPIT,KOYALAJAY PRATAP SINGH CHAUHAN,DEEPANSHU
MALIK,SHANTANU SINGH,KALPANA,AAFTAB ALl ASHANI,ASHOK PADHYE,PRATIBHA |,REETU
KUMARI,ABHIMANYU,ANJALLADITYA, TUSHAR,SANSKAR,SUMIT,AKASH,AKHILESH
SHAH,VISHAL,AARTI,AYUSH,KAUSHIK,YASH,RAHUL,ABHINAV,SHIVAM,SHREYA,HARSHIT,PARIPELLY RAVI
TEJA REDDY,SAKSHI VISHWAKMA,AMIT,NIKHIL DIXIT,HEMANT,NIKHIL YADAV,PRIYANSHU
KUMAR,YASHIKA,VIKAS PUROHIT,KULDEE,KHUSHBOO,ARYAN,KANISHKA,APRAJITA,DIVYA
KAIRA,PRAKARSH PANDEY,DEVRAI DRALL,SAKSHI,ARIHANT,DANISH,SAKSHI PATHAK,NISHANT
KUMAR,DEEPAK,ARYAN SHARMA,SUNIL KANISHAK TANTA,AVIRAL JAIN,SAGAR
PUNETHA,MADHAVENDER,ARYAMAN,KRISH,SAGAR,VARUN

212-217

Annexure-4
(List of students
with Project
allocation)

B.COM.(H)

504

Fundamental of Investment(DSE)

22417601

2020-21

AMAAN AHMAD,TUSHAR KUMAR,ABHISHEK KUMAR,SANGEET KHANNA,SAHIL CHOUDHARY,ANUSHKA
YADAV,AAKRITI SINGHAL,SHRUTI SHARMA,ARSHITA GUPTA,VIIYANT NAGPAL AMAN SAH,TUSHAR
SINGH,SOURAV BIJARNIA,VANIKA GUPTA,SANDEEP KUMAR,ANKIT KHANNA, ADITI SAINI, TUIL SURI, TANYA
GULATI,UPASANA SHARMA,VIDISHA VERMA,ADITI GUPTA,AMAN GAUTAM,YASHITA MEHTA,VINAY
YADAV,SARTHAK GUPTA,SATYAM SABOO,ABHISHEK,YASHIKA GARG,TAZIM,SUNIL SHAH,SHANTANU,SUNIL
PANDIT,VIDHI KANODIA,VINAYAK YADAV

218-233

Annexure-5
{List of students
and Project
sample report)




+AKANKSHA ,AKANSHI

B.COM.(H)

504

AECC — Environmental Science

72182801

3 \ASHISH,AAVESH,ABHISHEK ,ADITI,ADITI ,ADITYA ,ADITYA TANWAR,AKAN
SHARMA,AKASH,AKASH KUMAR ,AMAN,AMAN KUMAR AMAN SINGH,AMIT ,ANANYA AGRAWALANANYA
OJHA,ANKIT RANA,ANKITA SHARMA, ANKUR KUSHWAHA,ANSHITA YADAV,ANURAG,ATUL PAL,AYUSH
SINGLA,BHAWNA,CHHAVI KARN,DAVINDER SINGH,DEEPANSHI GOYAL,DEEPANSHU,DEEPANSHU
ARORA,DHRUV DEWAN,DIKSHA KAPOOR,DILIP KUMAR ARYA,DILKHUSH,DIVYANSHI GARG,DIYARA
MITTAL,EESHA JAIN,FARMAN,GOPICHAND,HARMANDEEP,HARSH,HARSHIT,HIMANSHU,IPSHA, AAYUSH
CHAUHAN,HIMANI,ABHIMANYU,ANURAG,ABHISHEK RAJ,ANKIT YADAV,ASHISH,AYUSHI,DARSHIKA
SHARMA,DEEPA,HARSHIT ARORA,HIMANSHU,AASHRAY SENA,AADYA DUBEY,HIMANSHU,ANSH
JAIN,BHUMIT,DHRUV KUMAR,JAIJASLEEN,JATIN BANSAL,IJYOTI,UPADHAYA,KARISHMA,KASHISH
GANDHI,KESHAV ARORA,KHUSHBOOQ,KHUSHI,KOMALKRITIKA GOYAL,MAHAK JAIN,MANISH
RANA,MANNU MALIK,MANVI GOEL,MAYANK ,UMAR SINGH,MEGHA MEENA,MOHAMED IMRAN
CHURIHAR,MUKUL CHADHA,MUSKAAN,NAIMISH ,ERMA,NIDHI DEVI,NIKHIL SINGH,NIKITA GUPTA,NIKITA
SINGHAL,NISHTHA MALHOTRA,NISTHA SHARMA,NITISH BRAHMA,PAKHI GARG,PIYUSH
AGGARWAL,PIYUSH KUMAR SINGH,POOJA MEENA,POTHULA SUJINDER CHAITANYA,PRANJAL
JAIN,PRITIKA GANOTRA,PRIYANSHI JAIN,PRIYANSHI,RAINA TUTEJA,RAJAT JAISWAL RAINEESH
KUMAR,RENKAL RATHORE,RISHABH JAIN,RISHLRITIK RAJPUT,RIYA DAS,ROBIN AHUJA,ROHIT KUMAR
MEENA,ROHIT NAREDA,RUDRA PRATAP SINGH,JAI SHREE,JANVI,KANISHK,MUSKAAN,NANCY,NIDHI
YADAV,NITISH,PANKAI THAKUR,PRATHAM ANAND,RAJESH,MOKSH SHARMA,NIRVANI SINGH,JOEL K.
REJI,RAS VERMA,SAKET, SAKSHI LOHANI,SAMEER SAIN],SANSKAR GARG,SARTHAK MEENA,SAURAV
MEENA,SHALU,SHIVAM RANGA,SHREYA AGGARWAL,SHREYA RAWAT,SHREYAS ACHAL,SHRUTI
GOEL,SHUBHANSHI GUPTA,SHUBHANSHU DHAKA,SIDDHARTH JAIN,SONAKSHI GUPTA,SONIA
PRASAD,SUDIPIKA,SUKHVINDER KAUR,SUMIT YADAV,SURAJ KUMAR,SWECHA TYAGI, TANISHA
GUPTA,TEJAS GOYAL,VANSHIKA THAREJA,VARTIKA GARG,VICKY KUMAR SHAH,VIJAY KOLI,VIKAS
RANA,VISHAL KUMAR,SIDDHARTH SETHIA,MD. SAHIR AALAM,SUBHANKAR
MISHRA,,SHWETA, TANSHIKA,VISHAL, YASHICA GUPTA,SANJANA SARRAF,SARTHAK SAHU,SATYAM
TYAG!,SAURABH,SAURABH RAJPOOT,SUMIT YADAV,SIMRAN

234-244

Annexure-6
(List of students
with Project

allocation)

BMS

590

AN

AECC— Eg‘virdfﬂnental Science

72182801

2020-21

AASHIMA VERMA,ABHIMAN SHARMA, ADITYA GOLANI,AKASH KUMAR,AKSHAT BHARDWAJ,ANANNAY
AGGARWAL ANMOL,ANSH SETH!,ARCHITA JAIN,ARYAN,AYUSH,MAVI,AYUSH,CHOUDHARY,BHANU
YADAV,BHAVIKA GUPTA,CHARU KUSHWAHA,CHEVY JAIN,CHIRANSHI ARORA,DHRUV CHOULA,DHRUV
KHULLAR,EKTA SHROFF,GAURAV KUMAR MEENA,GURLEEN KAUR,HANSIKA CHHABRA,KANAK
RUSTAGI,KANCHAN RUHELA,KANISHKA PACHAURY,KARAN YADAV,KARTIKEY CHANDRA,KUSHALA
PRASAD,LAVANYA PURI,MANAN YADAV,NIHARIKA MOTWANI,PRARTHANA JOSHI,PRATEEK
PANDEY,RAGHAV POONIA,RITIKA KAPOOR,SAHIL ARORA,SANYA GUPTA,SATVIK
SRIVASTAVA SHAILENDRA PRATAP SINGH,SHIV BANSAL,SHIVAM GARG,SHUBHI AGARWAL,SIMAR
SEKHRI,SUJAL KUMAR,SUMIT VERMA,VANSH SACHDEVA,VARNIKA VISHWAKARMA, VATSAL
AGARWAL,YASH RAIPUT,Mr. OBAIDULLAH OBAREZ,AMAN KUMAR,ARYAN TIWARILKUMAR SAURABH
JAISWAL,LAKSHA, RHYTHM PURI,SHIVAM,SHUBHAM CHAUDHARY,URVASHI KRISHNATRA,VANSH
MAHESHWARI,ABHIJAI CHATURVEDI,LAKSHIT SEHGALSHUBHAM SHARMA,TUSHAR SETHI

245-246

(List of students

Annexure-7

with Project
allocation)

B.SC.{(GEN.)LIFE SCIENCE
/B.SC. LIFE SCIENCE

583

AECC — Environmental Science

72182801

2020-21

ABHISHEK,ARCHANA DHILLO,ARUN ARUN ARUN,ARYAN NEGI,BHAGIRANI
LEISHANGTHEM,BHAWNA,HARDIK KUMAR SAH,KAMAL SINGH,KHUSHBOO,KSHITU GROVER,LAKSHIKA
SINGH,MANISH KUMAR,MANISHA RAWAT,MONIKA,NEHA,NEHA YADAV,NISHA KUMARI,POOJA,RAHUL
TIRKEY,SALONI MASAND,SARTHAK DHAR,SHALU,SHIVAM,SHIVANI,SHREYA UPADHYAY,SHRUTI,SHRUTI
KUMARI,SHUBHAM,SIMRAN,SURAJIT MONDAL,SWETA SHARMA,TAMANNA,TANISHA SHARMA,VAIDEHI

247-24%

JAIN,VIKAS,VIKAS PANDEY,VIVEK,YASH,YASHIKA RIVEDI,CHHAVI BASRA,PRACHI KUMARI,PREETI,ROHIT

Annexure-8
{List of students
with Project
allocation)

e
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AAKRITI,AANCHAL SHEKHAWAT,ABDUL WAUJID,ABHISHEK,ABHISHEK BHAGAT,ADITYA,AGNI
TAG,AKASH,AKSHANSH YADAV,AMANDEEP,ANISHA,ANJALLANKUR KUSHWAHA,ANUJ,ARPIT
SINGH,ARPITA,ARUSHI KUMARI,ARYAMAN YADAV,ARYUSHI,ASHA POONIA,AVICHAL DIXIT,AYUSHLAYUSHI
TIWARI,BASANT KUMAR,BHAVIKA GUPTA,BRAJESH GAUR,DEEPA YADAV,DEEPTI TURAN,DEVANAND

YADAV,DEVANG MEENA,DEVDUTT CHAUHAN,DIVYANSHU RAJ,FAHMI
ANSARI,GARVIT,GENIYA,HARISH,KUMAR,HARSH,GAUTAM,HARSHIT,RANA,HARSHITA, HITESH,HITESH,ISHA

DAS,SANJANA GOEL,SEEMA KUMARI,SHAGUN PANDEY,SHIVAM DALAL,SHRESHTHA ,UMAR
GUPTA,SHUBHAM YADAV,SIMRAN, TANVI,VANSHIKA GUPTA,VINAY KHANDURI,VISHAL ,UMAR,Ms. AZIZAH
NOORI,BELO ABHIGYAN,AVINASH KUMAR THAKUR,ANUJ PRATAP SINGH,ASHUTOSH TIWARI,BINTU

SINGH CHAUHAN,MAYANK AGARWALLA,HARSHIT,ANISH GUPTA

GUPTA,IYOTI YADAY, )YOTSNA, KAJAL, KRITI MAKHIIA, KUNAL, LOKESH YADAV,LOVISH VYAS,MAHIMA
YADUVANSHI,MANDEEP KODAN,MANISH,MAYANK,MEGHA,NAVEEN KUMAR,NEEKITA,NIPUN Ameuls
B.SC.(H) MATHEMATICS| 563 | AECC—Environmental Science | 7 1| 202021 |  SHARMA,NISHANT VERMA,NITIN KUMAR,PAYAL,POOJA DAILA,PRANJAL SHARMA,PRAPHULL KUMAR 250254 | (Listof students
: ? RAJPUT,PRASHANSA KANWAL,PRAVESH KUMAR YADAV,RAHUL PRAJAPAT,RAINEESH GAUTAM,RENU i
KUMARI,RISHIKA ,APOOR,ROHIT,ROHIT,ROHIT,ROHIT KUMAR,ROHIT KUNDU,RUCHIKA,RUDRANSH cllsgien
BISHT,RUPALI YADAV,SAHIL SATVIK TYAGI,SAURAY PARCHA,SHRISHTI SRIVASTAVA,SHRUTI
AGARWAL,SHUBHAM ,AHIYA, SOURABH CHOUDHARY,SWEETY,SWIKRITI PATEL, TAMANNA,VARTIKA
RAWAT,VINEET CHAMOLI,VINOD KUMAR MEENA,VISHAL, YASHPAL,YUG KUMAR,ANJALI JOSHL,AVNI
CHAUHAN, HANSIKA,JATIN DHAKA, MUDRIKA PANDEY, PRIYANSHI AGGARWAL,SAHIL RATHEE,SHARAD
SHARMA, TANVI GOEL UTKARSH JAIN,VANSH JAIN,VANSH JINDAL,NITIN AHLAWAT, TARUN
DWIVEDI, ABHISHEK BHARGAVA,ANURAG KHOKHAR SHIVAM SINGH PARIHAR
AKASH,AMIT KUMAR YADAY,ANJALI,ASHISH KUMAR, DEEPALI,DEEPANSHU, DEEPANSHU GULIA, DHEERAJ
B.SC.{GEN.) PHYSICAL KUMAR, DIVAS GAUR,GAURAV AHLAWAT,GAURAY MEENA,HAPPY BAGHEL, HITESH,HITESH Annexure-10
SCIENCE/ B.SC.(GEN.) ] ] KUMAR,ISHANT SHUKLA,JITEN KUMAR YADAV,KAMALDEEP,KANISHK YADAV,KAPINDER (List of students
e B T | el || GEgSR e il Catu | GOl g YADAV,KARISHMA, KHUSHBU YADAV,KIRAN, MANISH, MAYANK KUMAR, NIKHIL,NISHA, PARDEEP 255256 | © ith Project
CHEMISTRY KUMAR, PRADEEP GENWA, PRINCE PUNDIR, PRIYA,PRIYA AHLAWAT,RANIIT,RIGZEN NURBOO,RITIK,RITIK allocation)
CHATURVEDI,ROHIT KUMAR, SANJAY KHANNEOTRA,SATYAM,SIVANI,VIPIN KUMAR, YUVRAJ TOKAS
AAYUSH.ALICE MIBANG,ANSHU,ANUI KUMAR,APARNA JANGIR, ARUN,ASHISH,AVDHI KAUSHIK,BHANU
KAUSHIK,CHETNA, DEVENDER, DIVYA, GARIMA KHATRI,GAURAV RATHORE, GEETANJALI,KHEROON
NISSA,LHAM DREMA,LUV GUPTA,MAHIMA CHAUDHARY,MANJEET KUMAR,NANCY,NIGHAT NAZ Annexure-11
) g NEEN,NIKITA BISHT,NIKITA SHRIVAS, NILZA ANGMO,POOJA,MANISHA TANDON, PREETI (List of students
GEEEGEYT 556 | AECC-EnvironmentalScience | 72182801 | 2020-21 | \/cu\unkARMA, SANYUKTA BHOWMICK,SHIVANI KOUNDAL,SHRUTI RAY,SMILE,SUNAINA SUSHANKITA 7259 | ©ith Project
SRIVASTAVA,SWATI CHAUHAN,TANU CHAUHAN, TRISHA MEHRA, TWINKLE YADAV,NIKITA allocation)
PANDEY,RAGHAY SHIVKUMAR CHOUBEY,MAHESHWARI SYMOND PREMKUMAR, SAKSHI
YADAV,SHUBHAM KUMAR,VIDUSHI SINGH,NANCY YADAV,ANKIT DABLA,KARTIK
AAKANKSHA ANJALI GAUTAM,ANKITA RAWAT,GURNOOR KAUR,HARSH SHARMA, ISHU GOYAL KESHAV
VASUDEV, MANDEEP,MUKUL SINGH,NANCY,NEHA, NIHARIKA SAHAY,NIKITA ROY,NISHANT T
NANDA, PRIYANKA, RAVI MISHRA,RITISH,SHISHRAM DHAKA,SHIV SHANKAR MEENA,SOMYA N
BSC(HJCHEMISTRY | 557 | AECC—Environmental Science | 72182801 | 202021 | UPADHYAY,TARUN KUMAR VAISHANAVLVINAY KUMAR,NEHA YADAY,SWATI VISHWKARMA,ANKUSH 260 G
KUMAR ANUSH,ARYAN DOODWAL DHRUV,DHRUV GAHLAN,JAIVEER,KRISHANKANT,MUSKAN s o)
SHARMA,RESHAB KARANWAL ROHIT KUMAR MAURYA,SACHIN MEENA SAHIL YADAV,SANSKAR,UMESH
RATHORE,NANCY,PRANJAL RALTANYA GUPTA
ABHISHEK MARTOLIA ABHISHEK, ADARSH KUMAR SINGH,ADITYARALAIAY
KUMAR AKSHIT, AMISHA, ANIKET, ANNIRESH,ANSH,ANSHITESH KUMAR,ANSHU RAJ,ASHISH
SHAKYA,AVANTIKA,CHARU PATEL, DEVIYOTI MUKHERJEE, DIVYANSH MAGAN,GAURAV
KUMAR, HARSH,ISHA CHAUHAN, ISHIKA CASLEY,ISHIKA SARASWAT,JATIN ADHIKARI,KARAN SINGH,KOMAL Anexure13
B S SAHOO,KRITIKA,LALIT KUMAR, MANTSHA,NANDINI BISHT,PALAK PANDEY,PRAGATI RATHI,PRAKRITI s
e 570 | AECC— Environmental Science | 72182801 | 202021 |  SINGH,PRANJAL GUPTA,PRATEEK,PRIYA, PRIYANSHU RANJAN,RAHUL KUMAR MANJHI,RAJ RAUNAK 261262 | © e
KUMAR,RITIKA,RITU KUMARLROHIT KUMAR SINGH,SAGAR PRAJAPATI,SANCHIT LATHA,SANJANA allocation]




ITYA JAYANT,ADITYA KUMAR MISHRA,AKASH KUMAR MAURYA,ALOK | ANIMESH KUMAR,ANKIT
GUPTA,ANKLSH SHEKHAWAT, ANMOL SHARMA,ANSHUMAN SINGH,DASRATH,DIKSHA SINGH,DIXIT,HARSH
JAWLA,HARSHVARDHAN SINGH TOMAR,ISHITA JOSHI,LALIT KUMAR CHAUHAN,MANGESH
POONAR,MANISH KUMAR,MAYANK,MEER SAMAD KHAN,MILAN,MOHIT AHIRWAR,MUSKAN
SETH,NIKHIL YADAV,NITIN YADAV,PRAJWAL BARANWAL,PRINCE,PRIYANSHU AGGARWAL,PUNEET,R HARI

Annexure-14
(List of students

B.SC.{H)ELECTRONICS | 558 | AECC—Environmental Science | 72182801 | 2020-21 263-266
NARAYAN,RAHUL YADAV,RAJAN KUMAR JHA,RAKESH KUMAR,RASHIK with Project
ROUSHAN,RITNESH,ROHAN,SAHIL SHARAT SINGH,SHASHANK CHAUHAN,SHRASHANK SINGH allocation)
TILAK,SUYASH TRIPATHI, TASHI PHUNCHOK,UTKARSH CHAMOLI,VARCHASY GUPTA,VINIT
KUMAR ANIKET,GAURAV RAJPUT,JATIN SINGH,RUDRAKSH MAURYA,ABHISHEK PAL,PRASHANT KUMAR
SINGH,RAVI BHUSHAN KUMAR SAHIL KUMAR YADAV,VEDANTI KIRAN,VIKRANT YADAV,SAGAR MISHRA
ABHISHEK, ABHISHEK MEENA,ANKIT KUMAR, ANSH,DIBYANSHU GOSWAMI,DIKSHA YADAV, DISHA
PATTNAIK,EKTA GANDHI,FARHAAN, GAUTAM, GHANSHYAM YADAV,HAMZA MOINI,HARSH KANSAL,HARSH
el . _ VERMA,JITENDER,MOHIT KUMAR MISHRA,NEHA, NIKHIL KUMAR,PRATIKSHA,RAJA GOLA,RAIKUMAR (Lﬁ:r;’:iz::u
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PAPER S8: MODES OF CREATIVE WRITING - POETRY. FICTION. AND DRAMA

Course Objectives

This course introduces students to Creative Writing in the three fundamental modes - poetry,
fiction (short story and novel). and drama (including scripts and screenplays). The students
will be inroduced to the main tropes and figures of speech that distinguish the creative from
other forms of writing. The students will be able to see language as not just a means of
communication but as something that can be played with and used for the expression of the
whole range of human cmotion and cxperiences. Within each literary mode, the students will
study conventional as well as contemporary expressions. This course will interest those who
wish to engage with the discipline of creative writing in its varied manifestations.

Learning Outcomes

Through this course, students will

» be introduced to a variety of tropes and figures of speech, and sensitised to the texture
of literary language;

* understand the importance of reading with a view to unlocking the writers” craft;

* be introduced to various forms of poctry. fiction and drama and the wide range of
possible genres within them.

® be nade aware of the range of carcer oppurtunities that exist within the field of
creative writing as well as within the realm of theatre and performance;and

¢ be encournged 10 revise their work critically and inculcarehe skills of editing and
prepanng thew work tor publicaton.

Facilitating the Achlevement of Course |.carning Outcomes

Unit  Course Learming Quicomes = Teaching and = Assessment Tasks
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PROJECT DETAILS- MODES OF CREATIVE WRITING

SUBMITTED TO- Dr Pramesh Ratnakar and Dr Jayini Adhyapak
UNIQUE PAPER CODE- 12033914

QUESTIONS-

1. Write a poem in any genre and use at least 3 to 4 figures of speech in it. Identify
and write a note on the figures of speech used and the genre chosen.

2. Write any poem of your choice (minimum 8-10 lines).

3. V\_lrite one poem meant for children.

4, Make a play out of a joke

5. Locate the various types of advertising in different media; identify the purpose

of the advertisement.

6. Scan the print, electronic and new media for examples of advertisements that use
the five kinds of ‘copy’ defined above

7. Write five Haiku

8. Write a review of a movie you have seen.
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1, Write a poem in any genre and use at least 3 or 4 figures of speech in it.
Identify and write a note on the figures of speech used and the genre chosen,

Congratulations developing world!

That we have come up so far,

From filthy little carts to super fast cars.

From the post letters to now sent satellites to mars.
Yes we have actually come so far,

Fulfilling the basic amenities that people once lacked

Truly we deserve a pat on out back.

But,

This is not the reason why | am here
Besides this stuff there is a lot to share
Close your eyes and see the world,

| repeat.

Look at the world after shutting your eyes
Thinking what we have ignored in the mission of touching the skies.
So allow me to stop the praises and throw some light

On the state of women and their plight. //

She is adressed by many words: L
Sometimes as a Siter, Mother and Wife
Sometimes as the essence of life

A
I\
Some also adress her as a harlot \ )

yd



some call them a whore

They shared her into peices yet wanting for more

What about the thousands of cases of rapes and assaults?
That pile up day by day,

Holding our heads down, feeling numb

We have nothing to say.

The world has witnessed many Asifas, Daminis and Nirbhayas till date
Some fought for them, Some thought it as their fate
We say nothing, we don't take a stand

Thinking one can't change the world merely with two hands.

You ignore and move so mean, so insensitive

Who in the world cares if the victim is none of your relatives ]

You do nothing not because you can't T
g y Offciating Principal
= | Upadnyaya &
But because you won't. Deen Dayal Lpaty

University of Delf) e
(“Scector-ia, Dwarka, New Delhi-7¢

Congratulations! Again that we came so far.

A women is still fighting her own war

Critics are many, supporters are few PJ/

Spreading her hands, the world is looking at you.

V. o~ e
Note: A S 2
g
The poem is in free verse but in the lyrical mode. \
\\‘_- ]
i \ \
/ﬁ\z" : \\I



Figure of speech:

«» Satire: Congratulations!
< Repetition: Eg: We have come so far

/

< Allusions: Asifas, Daminis and Nirbhayas

* Anaphora: It is a repetition of words at the beginning of the clauses to create emphasis.
Anaphora draws the reader’s attention to something that the author/poet thought was

important. Eg: congratulations!



2. Write any poem of vour choice (minimum 8-10 lines)/ Write a short story.

| have lived in darkness a long time

Over the years, my eyes adjusted

Until the dark became my world and | could see
But then someone turned on the lights

And flooded my memory.

And now | am blind
Where do | look? there is a lot to find
| dont have much time

| cant think, Its too bright.
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3. Write one poem meant for children.

The Little Boy and The Cid Man.

On the bench, sat a solitary old man
The world wemt on, but he stayed there unmoving..
A boy fell down! The man went to help

But the boy was startled , he let out a yelp.

The man calmned him down, asked him to sit.
He said "Don't worry, you can cry a bit."
But the boy held on, his eyes didn't swell,

"Mister.." he asked "Do you cry as well?"

The man closed his eyes, he said "Yes | do,
| have shed some tears. Actually, quite a few."
The boy looked troubked, the old man inquired,

"What is it young man? What is it that's your mire..?"

"Oh it's just.." said the boy, "It seems,
The grown-uos don't pay attention to me"
And he felt the warmth of a wrinkled old hand,

"I know what you mean" said the little old man.

REference. Inspived by the work of Shel Silverstein with the e rigme.



4.Haikus:

1. Shadow self-embraced,
The inner darkness revealed
A walk in sunlight.

2. One simple pleasure:
Bitter kiss on my lips,
Good morning coffee.

3. Winter soon arrived
And the last leaf on the tree
Kept swinging in glee.

4. Perfect sunny day iy 7 d (--»«1/
Flawless yet still has a stain: i f/
‘ al
You are far away. officiating pn.n{(:a - a College
peen Daya! Upa : ‘\) v
\ Dein K
5. The clouds are heavy (Um\fer%iua?iia va New Delhi i
l.' I
| am descending with many Secto
Wet, cold, but happy.
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5.Locate the various types of advertising in different media; identify the purposes of ~Y
advertisement, {

Advertising does not constitute a separate medium. It is present in all media, but the factors which
control it are different from other modes of communication. Advertising is commercially oriented—it
spreads information about products and services. The motive of advertising is to make the audience
aware of the existence of a particular product or service, and persuade them to use that product or
service. At a very basic level, advertising tries to create a need in the consumer for the ptoduct which is




Standard Advertising

This is the kind of advertising that we see every day in the various media. This type of advertising aims to
promote a particular product or service, with the intention of persuading the target audience to
purchase them. Soaps, perfumes, clothes, soft drinks, and even advertisements for companies that offer
bill-payment services, can all be included within this category. The advertising is paid for by the

manufacturer/seller of the product or service, so the only purpose is to promote the product as
efficiently as possible.

Examples: Coca-Cola, Apple, phillips,etc.

Public Service/Social Responsibility Advertising

Public service or social responsibility advertising answers a public need. It is generally produced and
distributed by government agencies or non-profit organizations, in cooperation with private advertising
and mass media companies. While the government or non-profit organization provides the information
that is to be broadcast, the advertising and media agencies provide the creative services and the space
and time for the display of the advertisement. Environmental messages, disease eradication campaigns,
and announcements by police are kinds of public service advertising.

Examples: COVID-19 awerness, Polio, No- Smoking, Idea(use mobile save paper),etc.

Counter-Advertising

Counter-advertising focuses on the alleged fraud and misrepresentation in advertising. The advocates of
counter-advertising claim that standard advertising does not inform the public of everything, thus
hampering the ability of consumers to make a really informed choice. Counter-advertising intends to
counteract the allegedly false claims, to ensure that the consumer is made aware of certain aspects
which are hidden. The Anti-tobacco campaigns by various agencies, as well as the campaign for
awareness of rights of consumers are part of counter-advertising.

Examples: WhatsApp Messenger, Anti- tobacco,etc.

Advocacy Advertising.

This is closely related to social responsibility advertising as well as counter-advertising, except that
advocacy advertising is a type of advertising placed by businesses and other organizations that is
intended to communicate a viewpoint about a controversial topic relating t¢ the social, political, or
economic environment. It is concerned with the propagation of ideas and clarification of social issues of
public importance in a manner that supports the position and interest of the spobisor. It expresses a
strong point of view on behalf of an organization.




Examples: Issues like drug addiction, alcohol consumption, rising crime rate, etc., which are perceived as
conditions affecting public welfare, are taken up through advocacy advertising.

image Advertising

This kind of advertising is designed by businesses to improve their image, rather than to promote a
particular product. At one level, this kind of advertising is affiliated more closely with public relations
rather than with marketing. This kind of advertising promotes the name, the image, the personnel, and
also the reputation of the advertiser. The intent is to enhance the image of the company in the eyes of
the target audience. The advertisement may choose to emphasize the various areas of human activity in
which the company is involved; it may be creating awareness of the different products Which they
produce; the advertisement may also show how the company is a good place to work.

Examples: Maggie, Pepsi,etc.

Purposes of advertising:

Advertising is at the front of delivering the proper message to customers and prospective customers.
The purpose of advertising is to inform the consumers about their product and convince customers that
a company’s services or products are the best, enhance the image of the company, point out and create
a need for products or services, demonstrate new uses for established products, announce new
products and programs, reinforce the salespeople’s individual messages, draw customers to the
business, and to hold existing customers.
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6. write a movie review,

Movie: Portrait of a lady on fire.( French: Portrait de la jeune fille en feu)
Director and writer: Céline Sciamma
Cast: Adele Haenel and Noémie Merlant.

Genres: Historical drama, Romance.

Your presence is made up of fleeting moments that may lack truth.- Marianne

On an isolated island in Brittany at the end of the eighteenth century(France, 1770). Marianne, a female
painter, is commissioned to do the wedding portrait of Héloise, a young woman who has just left the
convent. Héloise is a reluctant bride to be and Marianne must paint her without her knowing. She
observes her by day, to paint her secretly.

“Portrait of a Lady on Fire” Is More Than a “Manifesto on the Female Gaze”. Without showing men

onscreen, “Portrait of a Lady on Fire” depicts the myriad ways in which the patriarchy constricts the lives
of its female protagonists.

The director Céline Sciamma is extremely confident in her unimpeachable talent as she unfolds a fairy
tale of Marianne & Héloise, two gorgeous women, brought together by destiny. The Countess decides to

hire a painter to make a portrait of her daughter, Héloise to be sent to a noble man in order to marry
Héloise.

Héloise, who doesn't want to get married, has been reluctant to cooperate with any painter who came
to make her portrait. Marianne reaches there as a hired companion & hides the fact that she was

actually there to make the portrait. She befriends Héloise , goes out with her & eventually learns all her
features enough to finish the portrait . Noémie Merlant who plays Marianne is outstanding as she even

inherits every detail of an artist, especially in those scenes where she paints. Adéle Haenel as Héloise is
both bold & vulnerable.

The entire movie looks like a huge continuous painting...You can try pausing at any moment during the
movie and you would be left behind with a beautiful painting on your screen. The sound of bristles
touching the canvas, the friction of charcoal pencils and the colors you see throughout the movie, create
such an experience which is indeed difficult to divulge in words. There are spectacular scenes, like the
one where Héloise reads Marianne and Sophie...the story of Orpheus and Eurydice , the other one in
which these three play cards and burst into laughs and my favorite scene is when t
where all the women sing and you get see the portrait of the lady on fire.

y 8o to the bonfire

Unlike the typical romance, the film takes a more gradual approach to building a dyn
of the characters, which uitimately makes the events that follow all the more meaning

A W) -



you could say it’s the polar opposite to a romance like James Cameron’s Titanic. In my opinion it (Titanic)
rushes the development of the protagonists’ relationship in order to create an illusion of ‘Star crosses
lovers’ . In some instances | don’t mind this, such as when used in Romcoms, but in the case of a serious
film like Titanic | believe it is extremely out of place. This is one of the reasons why | enjoyed Portrait of a
Lady on Fire so-much. Rather than rush into the romantic elements, it demands your patience, which in
turn is rewarded to a satisfactory extent. One of the ways that Sciamma builds tension between Noémie
Merlant’s ‘Marianne’ and Adéle Haenel’s ‘Héloise’, is that during moments of interest she tends to linger
on each of their faces, long enough for the average viewer to decipher their emotions and watch how
they alter after certain changes. Of course this does almost entirely depend on the cast’s ability to
display said emotions, and fortunately each actress plays their part beautifully.

The cinematography is also incredible, with some absolutely stunning shots of vastly different scenery,
and although music is used sparingly, when it’s utilized it perfectly contributes to the
atmosphere.Portrait of a Lady on Fire is a marvelously executed profound piece of cinema that would
dip you deep in the colors of 18 century France. My one small gripe with this film is that often there is a
meaningful scene that feels hastily cut off in order to continue with the plot. Although many people
won't mind this | would’ve personally preferred if they had lasted a tad longer.

Céline Sciamma makes sure that you fall in love with everything on the screen, no matter what it is... the
colors, the clothes, the curtains, the rooms, the sea, the sky, the candles and of course the gorgeous
women....there are only two scenes where you see a man on screen.

In conclusion, Portrait of a Lady on Fire is a phenomenal film that echoes the directors passion, and due
to a stellar cast, brilliant writing and amazing cinematography. The movie sings a song of forbidden love
and it is said in such a subtle way , you can't escape falling love with both Marianne and Héloise. Like
Orpheus turns back and loses Eurydice forever, there is a turn back scene in this movie too in which
Héloise asks Marianne to turn back and everything ends there. The climax gave me a lump in my throat
that's when | realized how much the movie had sucked me in. It's one of the best movies | watched on

Amazon Prime. Make time for it, only if you are patient enough to go back to the 18th century for two
beautiful women.
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7.Make a play out of a joke.

Scene 1: A Man was driving down the road when a policeman stopped him.
Driver: Hil What's wrong?

Traffic officer: what are you doing on the phone?

Driver: | was not on the phone.

Traffic officer: But now you are on the phone.

Driver: well now | am video Taping you becoause you're scaring me.

Traffic officer: Sir | need to see your license registration and insurance.

Driver: That's what you stooped me for?

Traffic officer: Sir you crossed the speed limit. Apparently you don't understand that lights and

sirens mean you have to pull over to the right, and you continue to try to turn into traffic. Sir
please step out of your vehicle.

( The officer looked in the back of the man’s truck and found some penguins in the back of his
truck).

Traffic officer: Why are these penguins in your truck?

Driver: These are my penguins. They belong to me.

Traffic officer: Sir | am afraid that it doesn't work that way. You need to take them to the zoo.
(After checking the documents and cutting a speed ticket, the traffic officer released the driver).

Scene 2: The next day, the officer saw the same guy driving down the road. He pulled him
over again.

(He saw the penguins were still in the truck, but they were wearing suniglasses this time).

Traffic officer: thought | told you to take these penguins to the zoo.

Driver: | did. And today I’'m taking them to the beach.




8. Scan the print, electronic and new media for examples of
advertisements that use the five kinds of ‘copy’.

Straight copy
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Subject: Re: My Creative Writing Assignment

9 Jayinl Adhyapak <Jayinladhyapak@ddy.du.ac in>
8 to Muskan Singn

You are viewing an attached message. Gmail can't varifty the authentic

attachad TEsEages,

Dear Muskan

| have tried to send You messages through Nancy and Sneha, and also tried to call you y
connect. thereafter You called and we spoke and vou said You are submitting your ass;j

kindly do the needful as | have to submit marks today itself,
Best wishes
Jayini

On Fri, Nov 27,2020 at 7:35 PM Muskan Singh <__Qﬁgu5mu§1gg_@gm§j1._gp_m> wrote:
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Mon, Dec 7, 2020, 2:56 PM

P on your mobile which did not
gnment yet it has not reached me,
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CREATIVE WRITING ASSIGNMENT
To- Pramesh Ratnakar and Mrs Jayini Adhyapak
BY — HARSHI CHAHAR |
ROLL NO.- 19ENG0510

Officiating Principal
Deen Dayal Upadhyaya College
Activity-4 (University of Delhi)

Sector-3, Dwarka, New Delhi-7¢

| would like to write a review on-“ the Expendables”

The Expendables is a movie that lifts you up out of your seeds that see on the head
gives your lollipop then smashes you in the face.

The 2010 American action film is written by David callahan, starred by Sylvester
stallone. The film is about a group of Elite mercenaries who are tasked with the
lethal mission to overthrow Latin American dictator whom they soon discovered to
be a me a puppet controlled by a ruthless ex CIA agent. The film pays tribute to
the blockbuster action film of the late 1980 and early 1990s. Engrossed @ total of
274 million dollars worldwide and it was number one at the box office in the
United States the United Kingdom China and India.

The lead actor Barney Ross (Sylvester Stallone ) portrays a deep message. It says
that even if you are alone and you are different from other people that doesn't

make yoi wrong. it’s the choices and the decisions we make that makes us what
we are.

” Everything Q it is cheap and filthy if you forget yiciurfamily. » - Barney Ross.
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For me the movie js g must watch. It carries Just the right kind of blue full
confident attitude, The action packed film contains many-blood face scenes.

ACTIVITY 8

persuade them to yse that product
advertising, classified according to

advertising prodycts to those which serye public/social interests, T
follows:
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standard Advertising

This is a kind of advertising that in abundantly in televisions the the primary aim of
the manufacturer is to showcase the the features of the product to the customers
to arouse the need to buy it. Soft rings clothes soaps perfumes can be included
here in this category. The advertising is paid for by the manufacturer/seller of the

product or service, so the only purpose is to promote the product as efficiently as
possible.

Public Service/Social Responsibility Advertising

This is generally produced by government agencies or non profit organisations in
connections with private partner’s. Public service or social responsibility
advertising answers a public need. While the government or non-profit
organization provides the information that is to be broadcast, the advertising and
media agencies provide the creative services and the space and time for the
display of the advertisement. Environmental messages, disease eradication
campaigns, and announcements by police are kinds of public service advertising.

Counter-Advertising

Counter-advertising intends to counteract the allegedly false claims, to ensure
that the consumer is made aware of certain aspects which are hidden. The Anti-
tobacco campaigns by various agencies, as well as the campaign for awareness of
rights of consumers are part of counter-advertising.it focuses on the alleged fraud
and misinterpretation Advertising the advocates of counter advertising claim that
standard advertising does not inform the public of everything has hampering the
ability of consumers to make a really informed choice

Advocacy Advertising
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This is closely related to social responsibility advertising as well as counter-
advertising, except that advocacy advertising is a type of advertising placed by
businesses and other organizations that is intended to communicate a viewpoint
about a controversiql topic relating to the social, political, or economic
environment. It is concerned with the propagation of ideas and clarification of
social issues of public importance in @ manner that supports the position and
interest of the sponsor. It expresses a strong point of view on behalf of an
organization. Issues like drug addiction, alcohol consumption, rising crime rate,
etc., which are perceived as conditions affecting public welfare, are taken up
through advocacy advertising.

Imaage Advertising

This kind of advertising is designed by businesses to improve their image, rather
than to promote a particular product. At one level, this kind of advertising is
affiliated more closely with public relations rather than with marketing. This kind
of advertising promotes the name, the image, the personnel, and also the
reputation of the advertiser. The intent is to enhance the image of the company in
the eyes of the target audience. The advertisement may choose to emphasize the
various areas of human activity in which the company is involved:; it may be
creating awareness of the different products

Which they produce; the advertisement may also show how the company is a
good place to work.

Purposes of advertising

- The very purpose of advertising is to inform the consumers about their product
and convince customers that a company’s services o products are the best,
enhance the image of the tompany, point out and créatea need for products or



services, demonstrate new uses for established products, announce new products
and programs, reinforce the salespeople’s individual messages, draw customers to
the business, and to hold existing customers.it is at the front of delivering the
proper message to customers and prospective customers

ACTIVITY 11

Scan the print, electronic and new media for examples of advertisements that use

the five kinds of ‘copy’. A~
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Straight copy
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Descriptive copy

Testimony copy
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Narrative copy
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Write 5 haikys

1) Apeaceful evening
Sparrows singing together
With pretty feathers

2) Turning the corner

Your shadow falls on mine
A total eclipse

3) Like crunchy cornflakes
Gold leaves rustle underfoot
Beauty in decay

4) Strokes of affection
Light and tenderly expressed
Keep love's bond so strong

5) Your eyes are fire.

Their image burnt into my soul,
Scarred by beauty.

Make a play out of a joke.

Joke- my husband and | were th
the lottery. I shouted,”

I would hire a cook so that I could just say
sandwich”,

-hey make me q
Thomas shook his head”, Not me | already have one

of those”,



Play:

Scene: At house.

Husband: Hey, where are you? ohhhhh, let me call her.
Calling....

Wife: . who's this?

Husband- where are you?, | need food, God in am hungry.

Wife- | am in the kitchen! Can’t you even check around first!

Husband- just bring me food!

‘.v",’} =
Wife,- alright, I'll be over there in a second. f <1
. Officiating Principal
She brings food. Deen Dayal Upadhyaya College
(University of Delhy)
Wife- oh !l wish we would have money to hire a cook! Sector-3, Dwarka, New Delhi-7¢

Husband- what do you want to cook for?

Wife- well then | could just shout in ask to bring him me a sandwich. Would, 'nt
that be wonderful!

Husband- it's not necessary and by the way this food is delicious.

Wife- what! don’t you think it would be so fun to just call and shout and the food
will be present on the table.

Husband- well | have you.



Write a poem in an y genre and use atleq
and write a note on the figures of speec

S

See the girl,
who begs and chases,

Dances to rhythm of their joy?

Seen the girl

who plays safe

pressing her worth

to be judged -ok
she is normal

but only like the breath of hair

did you notice she was decaying inside !

Seen that girl

who dreams of Hero

whose words speak
Oh beauty she is!/
like fairy love is

Is salty sweet

n

st 3 or 4 figures of speech in it. Identify

h used and the genre chosen.
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seen that girl

that half-witted fool
struggling to be average
afraid to spread Her wings
fearing being shamed

as she could be spotted well

| knew her
So killed her- boom
Good she may be

V.

But | thrive Vs

gg{iﬁ igtai\? 2?1, Ssm 1c1jnz)111 College
See me now %Jenci:;r.?yafia&g;?‘lew Delhi-T¢
Shoulders a back
Style | walk
Confidence Ispéak v
Knowledge | stand out K/‘M
And the hope
Of lifespring ingreens \,

Is due to come

As | trust me ,\(
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The genre is free verse,

Figures of speech:

1) Similer: A simile is q figure of speech that, for rhetorical effect, directly

refers to one thing by mentioning another. It may provide clarity or identify
hidden similarities between two ideas.

In this poem here metaphor is: like breadth of hair

2) Onomatopoeia: It is the process of creating a word that phonetically
imitates, resembles, or suggests the sound that it describes.
In this poem it is: so killed her boom

3) Oxymoron: In this, two contradictory ideas are placed in same sentence.
In this poem it js: salty sweet

Write a short story.

At night 3 a.m. she woke ,although she never slept. The embarrassment haunted
her in her sleep. “Let it go, you are a failure and a disgrace to yourself,” she

repeated to herself. With tears in her eyes she rolled the blanket over as a shield
to reality.

“Wake up “said her mother, “it's afternoon already go get yourself a bite to eat”

With a smile on her face she asked if she could eat the food on her bed. Her
mother saw the facade, she couid clearly see that her aughter was struggling
-she knew that because of not being able to clear the entr.

o i W

ce exam fwice already




she was broken. Couldn't keep it anymore she shouted,” so are you gonna quit on
yourself? you had big dreams! so what if you failed! big girls don't cry Ithe get

back up they get busy and they win. and until that is done they keep trying and
trying and trying and trying.”

Aaya was started. For the first time she cried eyes out. For the first time she let her
embarrassment and disappointment come out. And she vowed, she is never
gonna quit on herself. She got up sat on her desk and started studying day and
night. For 6 months straight books is all she saw. She became confident that this
time she's gonna clear it. And if not she will pick herself up, and never stop.

The results came and aaya topped her exam. She understood that it was
important for her to fail for her to stand up on her own two feet.

Moral- don't quit on yourself.

Write one poem meant for children.

-

SLEEP O CHILD! SLEEP!

b

Like an angel he sleeps,

Peaceful in deep slumber
With his plump cheeks,
And half teeth, | say

| wanna play -

g
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His dinosour and his world
Makes mine pearled

Yes,

Like an angel he sleeps,

For it is him ,who he is.

It is him,
The pure vessel,
Who later,

Fills with poison
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Dear Maitri

please take care of yourself, if you wish to talk /share you can call me anytime.
Stay Blessed and Best Wishegus:

Jayini

On Mon, Nov 23, 2020 at 1:01 AM Maitri Khantwal <1}3§Lt_r_i_[ﬁ_r|uz_3_n_tv_\gamxl§_;@g,_n_}_gs_ii,g_cgm_} wrote:
| Greetings ma'am., '

! Here's my assignment on the Creative Writing SEC. I'd Jike to mention that { haven't beer well, physically and maentajly
! for the last few weeks, hence the delay,

Sincerely,
Maitri Khantwal
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Assignment

Submitted to. : Dr. Pramesh Ratnakar.

: Dr . Jayini Adhyapak.

Submitted by : chavatapalli . Raja Kumari .
Roll no :19 ENG 0505.
Course : BA (Hons) English. 2 nd year.
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AOUNVIEY 4
Wirite a review of ¢ movie vou have seen,

50, [ would like to give review of o movie nomed “Bahanati”, It’s a Telugu film .

Mahinati is a visually and emotionalfy engaging biopic on the life of yesterday aciress Suvitri, it CRCOMBARsey
the life and careel of the artisie in poetic style and reveals the bitter truth and irem hehing o Blaowuus lacade,
Vut ancient scriptures speaks of heroisn and Godly acts, and also how the trailty of a person leads to
perdition. The movie draws pacallels 1o this buman nature and cach character has their persona well crafted.
The iine from the Avengers movie '

There is grace in their tailings' kept popping iz my mind as | was waiching
this roovie.

Tuough many movies were made ased on the Tilanic, the one that wa remember is the James Cameron's
movie. It revolves around the love that blossoms on the ship and not the ship itself: Likewise this movie too
revolves around the adorable intimacy between Sarnantha and Vijay.

Taking on the roles of such extraordinary actors is a huge chatienge and the cast has done a treraendous job.
Samantha's innocence is adorabic and V iJay's role is quite the contrary 1o his famed role in Arjun Reddy.

Dulquer has raised the bar substantially with his performance as 'Gemini Ganesan', Performance was effortless
and his debonair-ish charm shings through. Keerthy Suresh has transformed into a top class actor with her role

~
as 'Sawvind’, Scintillating performance and her versatility in emotions leaves ug spell bound.

The zuthenticity to the time periods when the events take place is commendable. The fashion and autornobiles
in this movie makes one romanticize with the yesteryear. Cinematography is brilliant, the hues and tones make

it look right out of the 80s, Music is engaging and also relevaiit to the times

AiI0N,

Although our grandparents have watched the artist durin g her prime years, the director has ensured that even
few generalions lzter (he relevance is intact.

A dazzling star indeed!

Activity - 8
Locate the various types of advertising in different media; identify the purposes of advertisement.

Advertising is a vehicle throngh which advertisers communicate their HIeSsages to customers to
induce them to buy the products or servieds lvertised by them. Advertising has evolved into a
vastly complex form of communication, wit literally thousands of different ways for a business
to get a message {o the consumer. Todal/ advertisers have a vast array of choices at their
disposal. The internet alone provides yihese, with the advent of branded viral

videos, banners, advertorials, Sponsofed websites, branded chat rooms and so much
more.

Here are a few examples of what's availabla/fo) YOUr priedia arsenal:

Print advertising : _ |

e



Once a huge driver of sales, print is taking a back seat to the many digital forms of
advertising now available to marketers. However, if there is one thing that's certain
about advertising, it's that being different is good. And when consumers tire of digital
ads, a return to printed pieces and the tactile feeling and permanence they provide is
definitely in the cards. Typically, print can be split into three subcategories:

e Periodical Advertising

o Ifit's in @ magazine, a newspaper, or anything else that comes out at regular intervals,
then it's periodical advertising (aka a print ad). For decades, print ads were the gold
standard for advertisers and their clients. To grab the center spread of a big magazine
or the back cover of a newspaper meant millions of people saw the message.

» Brochures, Leaflets, Flyers, Handouts, and Point-of-Sale Advertising

Broadcasting advertisement :

A mass-market form of communication including television and radio, broadcast advertising has,
until recently, been the most dominant way to reach a large number of consumers. Broadcast
advertising has suffered from the popularity of DVRs and "ad-skipping" technology. However, it

is still an effective way to reach millions of people, especially when the Super Bowl comes
around.

Public Service Advertising

Unlike traditional commercials , Public Service Advertisements (PSA) are primarily designed to inform

and educate rather than sell a product or service . PSAs traditionally appear on TV and radio but are also
heavily promoted online.

Outdoor Advertising

Also known as out-of-home advertising, thisis a broad term that describes any type of advertising that
reaches consumers when they are away from home . Think of billboards , bus shelter posters, fly
posters , and even those big digital boards in Times Square.

Standard advertising:

This is the kind of advertising that we see every day in the various media. This type of advertising aims to
promote a particular product or service, with the intention of persuading the target audience to purchase
them. Soaps, perfumes, clothes, soft drinks, and even advertisements for companies that offer bill-
payment services, can all be included within this category. The advertising is paid for by the

manufacturer/seller of the product or service, so the only purpose is to promote the product as efficiently
as possible.

Purposes of advertising

Advertising is at the front of delivering the proper message to customers and prospective customers.
The purpose of advertising is to inform the consumers about their product and convince customers that
a company’s services or products are the best, enhance the image of the company, point out and create
a need for products or services, demonstrate new uses for established products, announce new
products and programs, reinforce the salespeople’s individual messages, dra ustomerﬁ‘-tp the
business, and to hold existing customers. s '
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Activity - 11

Scan the print, electronic and new media for examples of advertisements that use the five kinds of ‘copy’,

Straight copy

Narrative copy




Descriptive copy

5 .Write five haiku.
1. The night is ending.

Bright sun comes up over the hill. Officiating Principal

pDeen Dayal Upadhyaya College
University of D=t _
(Seclor-& Dwarka, Mew Delhi-T¢

Morning has started.

2. Ocean waves crash soft.
Rugged sand tickles my feet.
It's heaven on earth,

/"
3. Footprints on the sand.
Beaming seashells sparkle bright.

Soft waves hit the shore.

b .



4. Snow falls down gently
Over the town like a blanket

The start of winter

5. When the sun rises
It will shine through my window

Saying good morning.

6 . Make a play out of a joke.

A man walks into a shop and sees a cute little dpg.

He asks the shopkeeper

-“Does your dog bite ?”

The shopkeeper says,

-“No, my dog does not bite.”

The man tries to pet the dog and the bites him .

-“Ouch | He says | thought you said your dog does not bitel”

The shopkeeper replies, - “ that is not my dog “

1. Write any poem of your choice.

Just at dawn,

When everyone’s asleep,

And you can hear the wind,
That the trees cast at you, -

And when the seagulls are flying
Above the sea,

And whispering words of cheer,
Peacefully flying about,

Enjoying the nature, M



When the sun rises,

And the flowers wake up

From their sweet sleep,

Dancing and singing,

Enjoying their shower,

And the cool springs,

Gushing down the mountains,

And the people are gazing peacefully,

With a smile on their faces,

Enjoying the beautiful scenery,

And when the birds and doves

Zoom up to the sky and land back down,
Enjoying the cool air and calmness.

And when the trees have grown fresh fruits,
For us to nibble on,

And when the sun sets, and the moon rises,
Leaving beautiful colours in the sky,

Is what nature is called.

2. Write one poem meant for children.

The mountains tell me, hold your head high.
Whatever be the problem, look it in the eye.

The rivers tell me, don't look behind.
March on ahead, till your goal you find.

The sea tells me, have depth of character.
The waves call out, don't forget your laughter!

The trees tell me, do good to one and all.
Let go of the past, like ] let my leaves fall.
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The sun tells me, you must g0 on shining.
In every dark cloud, be the silver lining,

Have a look at nature, and you will see,
There's so much to learn, just like me!

3. Write a poem in any genre and use at least 3 or 4 figures of speech in it Identify and write note on
the figures of speech used and the genre chosen.

If you always try your best

Then you'll never have to wonder
About what you could have done

If you'd summoned all your thunder .
And if your best

Was not as good

As you hoped it would be 3

You still could say,

" I gave today

All that | had in me "

The genre is free verse. =t

Figures of speech:
Simile :
A simile compares one thing to another by using the words fike or as.

Metaphor :

A metaphor is a figure of speech that, Jor rhetorical effect, direcil Y refers to one thing by
mentioning another. It may provide clarity or identify hidden similarities between two ideq

Personification: ’\)ﬂ/‘/ ~



the attribution of g personal nature or

representation of an abstract quality i

human characteristics to g
n human form.

something non-human, or the

&



Submitted by:-
Nancy Gahlot
BA(hons.) English
Second Year
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Ques.1. Write a poem in any genre and use at least 3 or 4 figures of speech in it. Identify ang
write a note on the figures of speech used and the genre chosen.

Little Heaven

Our heaven was carved with loads of diligent,

A semi- centennial ago with the blessings of the ojd.

The heaven had experienced ups and downs, lows and highs,
It has witnessed children growing, it has mourned on the death of the old
It saw generations after generations.

It itself started getting venerable,

its elements started getting tired,

Some fell on their own and some were felled off,

The bricks started tattering as if the sky was falling

This marked the end of our little heaven.

Figures of speech used:-
1. Heaven had- Alliteration
In Alliteration certain sounds are repeated at the beginning of words of 3 sentence. It is
used to draw attention to certain phrases and can also provide rhythm and musicality,
2. "Asif the sky was falling"- Hyperbole
It makes something sound better, more exciting, dangerous etc than it really is. It is used
to over- exaggerate and to add humor,
3. 'ups and downs', lows and highs'- Oxymoron
Oxymoron is to pair two words that are opposing or/ and contrary. It is used to add
comedy or dramatic effects.
Genre of the poem- Free verse
Free verse gives poets the freedom to express more freely as it doesn'tfollow any specific
meter, syllable counts, rhyming scheme.
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Ques.2, Write any poem of your choice (min.8-10 lines) / Write a short story.

An Alien in an Alienated Place
It's better you kill me

It's better to go to hell

Then relive in the hell

Each bloody day.

Where you have nothing left with you,

Nothing to adore you

You are all alone.

All alone in this alienated place,
You know none,

You have none,

You are new to this place,
Everything is darkened,

All you need is just a ray of light

That would take you from hell to heaven,

From alienation to rejuvenation,
From darkness to light.
You just need a small help,

A help that would endure your pain of loneliness,
That would make you an alien of this alienated place,
That would cut off all the indifferences,

That would make you familiar,
Known, recognizable, usual,

And most importantly "homespun"”
Homespun in this unknown place,
You just need to move around,
You just need to be positive

As dawn will soon appear before you,
That all the darkness will dematerialize.

And Dawn will reappear to you in this alienated place.
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Ques.3. Write one poem meant for children.
Poem for Children

Let's stop the fight,
Let's stop the fight,
hug each other tight.

Jump the wall,
jump the wall,
Let's see who catches the ball.

Let's begin the war,
let's begin the war,
At the end of the war,
the two will not abhor.

Let's sleep,
let's sleep,
from the blanket during the sleep,

no one will peep.
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MOVIE- URI- The Surgical Strike

URI- The Surgical Strike (2019), Hindi action, war, adventure, thriller and drama movie based on
true events. It shows how terrorists attacked army camp in Uri near Jammu and Kashmir and
how India retaliated with a surgical Strike. It is a film about national Pride without a single shot of
the Indian flag. It is very well directed by the debut director Aditya Dhar starring Vicky Kaushal,
Paresh Rawal, Yami Gautam and Mohit Raina in Lead roles with the budget of 25 crore rupees
and witnessed an estimated box office collection of 342.06 crore. Vicky Kaushal is fully fired up,
menacingly calm military mind that is inspiring his peers with an infectious energy that is
impossible to resist. Role of Paresh Rawal is also significant. He is being portrayed as national
security advisor, Ajit doval, Govind sir can be seen in one of the most influencing dialogue of the
movie declared that India is now "Naya Hindustan", "yeh ghar mein ghusega bhi aur marega
bhi". It is the smartest war movie with frequent handheld camera movements and the visual
effects of long range Sniper attacks which seems real. The thrill and enthusiasm is duly
maintained by the films main lead Vicky KKaushal's dialogue- " How is the Josh", " krligh sir" give




thrill and literally Goosebumps when you listen to it. The movie is a perfect watch for the one
who wants to watch something patriotic, full of energy and full of twists and turns,

Activity- 8. Locate the various types of advertising in different media; identify the purpose of
the advertisements.

There are are five types of advertisement on the basis of their purpose:-
Standard Advertising

Public Service/ Social Responsibility Advertising

Counter- Advertising

Advocacy Advertising

Image Advertising

RN~




2. Public Servicel Social Responsibllity Advertising- it is generally produced and
distributed by government agencies for non profit organisations in cooperation with
private advertising and mass media companies. Environmental messages,

disease eradication campaigns and announcements by police aré kinds of public service
advertising.

3. Counter- Advertising- It focuses on the alleged fraud and misrepresentation in
advertising. The advocates of Counter advertising claim that standard advertising does
not inform the public of everything, thus hampering the ability of consumers to make a
really informed choice. The Anti- tobacco campaigns by various agencies as well as the
campaign for Awareness of rights of consumers are part of Counter advertising.
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4. Advocacy Advertising- It is a type of advertising placed by businesses and other
organisations that is intended to communicate a viewpoint about a controversial topic
relating to the social, political or economic environment. Issues like drug addiction,
alcohol consumption, rising crime rate etc, which are perceived as conditions affecti

ng .
public welfare, are taken up through advocacy advertising.

5. Image Advertising- This kind of advertising promotes the name, the image, the
personal and also the reputation of the advertiser. The intent is to enhance the image of
the company in the eyes of the target audience. The advertisement may choose to

show how the company is a good place to work.
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Activity-11. Scan the print, electronic and new media for examples of advertisements that use
the five kinds of 'copy' defined.

Following are the five types of copy that are defined:-
1. Straight Copy- This states the content in a very simple and short manner.

Officiating Principal
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2. Descriptive Copy- In this kind of copy, the main focus of the advertisement is an
extensive description of the product or service being offered.




3. Narrative Copy- In this the Copy purports to narrate a story.
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4. Testimonial Copy- In this kind of copy, a celebrity endorses the brand or the product.
This tend to make the advertisement m

ore appealing and believable.




5. Humorous Copy-
reader.

This helps to make the advertisement more appealing to the viewer/

P
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Activity- Write 5 hajkus.

1.

Shadow that will never leave
Mirror that always reflects
Best Friend for life,

The most troublesome of all
Sometimes uses his heart
A dump brother always.

While sleeping you hear a hoise
beating of wings come close to you ear
You kill the mosquito with hands.

You find yourself shivering
You want the red love
You just want a blanket to sleep.

Eyes become red

Skin perspires and temperature rises
Rage demolishes it ali.
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Activity- Make a play out of a joke.

After evaluating exams, Teacher Comes to class.

Teacher:- Good morning students!

Please have a seat.
All students:- Ttttthhhhaaaannnnnkkkkk Yyyoooouuuu Sir!!
Nancy:- Sir, have you evaluated our exam sheets?
Teacher:- Yes, Nancy. | have a question for you.
Nancy:- Yes, sir.
Teacher:- Why did you write "etc" at the end of the exam sheet?
Nancy:- (Smiling) Si..Sir be..because it was the end of my thinking capacity.
Teacher:- (Puzzled) Then why did you use "etc"?
Nancy:- Sir, because "etc" is 'End of Thinking Capacity'.
Everyone laughs

\

Officiating Principal

Deen Dayal Upactivaya College
(University of Ureir)

Sector-3, Dw = 7 s T LTE

Xy
.?/”M
%,,



SEC ASSIGNMENT

SUBMITTED TO: DR. JAYINI ADHYAPAKA
DR. PRAMESH RATNAKAR
SUBMITTED BY: KIRTI CHAUDHARY
ROLL NO.:19ENG0511
COURSE: BA(HONS.) ENGLISH
YEAR:2ND




Write a poem in any genre ang use
at least 3 or 4 figures of speech in
it. Identify and write a note on the

figures of speech used and the
genre chosen.

el

W
s SEIEF



The Dead

Where do the dead go?

Do they become the stars

to come and meet us at night?

Or, do they get wings to become a bird

and come to us with a flight?

Do they hear the mournings

or their mentions in our talkings?

Do they go not to return ever?

Or, do they stay with us,

seeing us breathing without them?

Probably, they become the granules of sand, A
losing themselves to the sands of time; //’1 |
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Genre: Free Verse

Free verse is a type of poetry that does not contain patterns of rhyme
or meter. Free verse is considered an open form of poetry, as opposed

to poetry written in structure or form, and tends to follow natural speech
patterns and rhythms.

Figure of speech used:-

Simile

A figure of speech in which two essentially unlike things are compared,
often in a phrase introduced by like or as.

E.g. “as the footprints of the forgotten time «,

Metaphor

A metaphor is a figure of speech that describes an object or action in a
way that isn't literally true, but helps explain an idea or make 3
comparison.

E.g. “they become the granules of sand”.
Interrogation

Interrogation is asking of a question not for the sake of getting an
answer, but to put a point more effectively.

E.g. “do they become stars”
“ do they get the wings to become a bird”.
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Reborn

When | hold the pen,

something inside me is reborm

The girl otherwise dead comes to life

She crawls under my skin,

making me feel alive

She breathes in my body,

purifying the Universe | carry inside

In my ear, she whispers the beauty of the night

and tells me the secrets of the farther side

Her gentle touch tickles my wounds,

making them heal on their own

She holds my hand, entwining her fingers with mine
Gripping the pen, she guides me to write my fears
From under my skin, she lands in my verses transmuting
ink from my tears.
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Write one poem meant for children.

Bringing happiness from the moon,
Children scatter it on the earth,
Asking address from the mountains,

Children brings light to homes,

In front of daily obstacles,

Children compete strongly,

In the opposition of great difficulties,
These children standing steadfast,

To the fame of the parents,

Children make flow like rivers, )
With continuous hard work, % o
Children shine like stars, f“?:ﬂ/?.
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ACTIVITY 4

(Review of Any Movie.)

DANA PAANI

There is no doubt that this movie presents the beautifyl
relation of a mother and 3 daughter. The story revolves around
mother and daughter who were destined to separate in the
beginning so that they can be together till the end. This movie
makes me believe strongly that "Everything happens for a
Reason"- that in beginning we may not be aware of.

Except this emotional heart touching mother daughter
Relation. | was focused to another important phase of life that
is "death" . Lifeis a Journey with a fixed destination, Ithink. In
this era ,when it's the season of death, Everyone is getting
stressed and depressed for the loss of their loved ones that is
very obvious of human Nature . Byt what | realised is that life
doesn't end when someone leaves us, actually they didn't leave
us they just shift to a different place ; where they keep
watching us, giving their blessings , and motivating inside of us
when we feel down , and most importantly they are waiting for
us there. The ending of the movie take my heart ... ow
beautifully the phases of one’s life were shown ; Lifels
childhood with our parents; young-age with husband 3

s w




age with children; life moves in form of a cycle when the girl
meets her parents in the sky she converts from an old women
to young girl and then into a child who finally meets her lost
parenté _waiting for her ; that when she will not end but
complete her journey happily.

And her husband was shown as a medium to meet her mother;
in broader sense ,marriage is important in order to complete
your time on earth happily, not applicable for Everyone as
there are also people who are happy alone.

All that | would like to say is that you should watch this movie
once in a lifetime to mark a change in your perspective
towards life.
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ACTIVITY 8

Locate the various types of advertising in different media,
identify the purpose of advertisements.

Advertising is a means of communication with the users of a product or
service. Advertisements are messages paid for by those who send
them and are intended to inform or influence people who receive them,
as defined by the Advertising Association of the UK.

Advertising is always present, though people may not be aware of it In
today's world, advertising uses every possible media to get its message
through. It does this via television, print (newspapers, magazines,
journals etc), radio, press, internet, direct selling, hoardings, mailers,
contests, sponsorships, posters, clothes, events, colours, sounds,
visuals and even people (endorsements).

The advertising industry is made of companies that advertise, agencies
that create the advertisements, media that carries the ads, and a host
of people like copy editors, visualizers, brand managers, researchers,
creative heads and designers who take it the last mile to the customer
or receiver. A company that needs to advertise itself and/or its products
hires an advertising agency. The company briefs the agency on the
brand, its imagery, the ideals and values behind it, the target segments
and so on. The agencies convert the ideas and concepts to create the
visuals, text, layouts and themes to communicate with the user. After

¥



approval from the client, the ads go on air, as per the bookingado-njgpy:

the agency's media buying unit.
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practice of advertising the same brand or same product in the same
way everywhere around the world. It looks for similarity across '
countries and segments to catch up a common thread to capitalize on
adverting. That opinion shows that human needs and emotions are the
same in everywhere. In addition this communication and transportation,
technology, create a global market and desires of costumer around the
world become homogenized. Global advertising focuses on localization
and standardization of the advertising company from a marketing
strategy perspective without costumer regarding.

Public service / social responsibility advertising

Public Service Advertising is using the techniques of commercial
advertising for non-commercial purposes. It is mainly used as a tool to
promote social welfare. When the world is confronted with multiple
disorders, communication is the only answer that can create awareness
and educate the public by constantly providing information. The first of
its kind. this book Public Service Advertising is focusing on the
practices of PSA from across the world and India. The Governments,
Local Bodies, the NGOs and civil society undertake such advertising for
multiple reasons, with the central idea of influencing people. Business
concerns may also undertake it in public interest. The book is divided
into three sections. Se¢lipn.aneddpalswith the articles that explain the
origin, evolution and QR of PSA, while Considering the roigo:he

government and the NGOS i propagatitig for a social cause\Section
two critically analyzes the role of celebrities, ad agencies and at
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professionals in public service ad campaigns. Section three consists of

cases that effectively deal with the issues of public interest from across
the globe and India.

Counter advertising

Counter advertising is “Advertising that takes a position contrary to an
advertising message that preceded it. Such advertising may be used to
take an opposing position on 3 controversial topic, or to counter an
impression that might be made by another party's advertising. "Counter
advertising is often seen informally on controversial topics like smoking.

Advocacy advertising

Advocacy advertising is the use of marketing to support a particular
message or cause. Unlike commercial advertising, advocacy
advertising is considered to be undertaken in the interest of a group or
the public and typically does not promote a product or service. Funding
for advocacy advertising can be through nonprofit

organizations, corporations, or private advocacy groups. Some
governments require that organizations engaging in advocacy
advertising clearly state how the funding is provided.

Image Advertising

Image advertising can be understood as a form of native advertising in
which ads are placed on the images on web pages or the internet.
Image advertising offers less intrusive and more native exposure to ads
in comparison to the standard display ads. In this article, we will be
talking about what image advertising is, and why it is considered usefyl
for the businesses that want to optimise their presence onthe web
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Purpose of advertisements

For a given market target, there are six purposes which an
advertisement seeks to attain. It is possible to achieve more than one
type of objective with one campaign; but that is both difficult and costly.

Whenever a company seeks to achieve more than one purpose
through advertisements, it must make sure that the various purposes
are in conformity with its overall marketing strategy. When a company
seeks to increase the recognition of a brand name or product as part of
its branding policy in marketing, advertisements are the way to go.

Basic purposes of advertisements:

Awareness;

Reminder to use,

Changing belief about the brand;

To assist salesmen in marketing products;
Generating direct sales;

Building the company’s image. \
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ACTIVITY 11

Scan the print, electronic, and new media for

examples of advertisements that use the five kinds of
‘copy’.

Straight copy »"“/ﬁ



Descriptive copy
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Narrative copy 3
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Testimonial copy
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Humorous Copv
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Write 5 Haikus

We all are locked in,

Outside corona roams free

Free as the wind blows.
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I am many things
But with you

I am one thing.

| close my eyes and
| live all the

Impossible things.

Two lovers
Can never be one

One is sun other moon.

It’s impossible
Yet beautiful what you ask Me

to believe in.

iake a play out of joke.
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The teacher give the class practice with the past tense of verb. And
asks questions randomly to the students and finally asked to a student
who was on sick leave in yesterday's exam.

Scene:-Classroom

Teacher: Harshad , what day is today?

Harshad: Today is Tuesday

Teacher: And what day was yesterday?

Harshad: Yesterday was Monday

Teacher: And what day was the day before yesterday?
Harshad:The day before yesterday, was Sunday.

Teacher: was there school the day before yesterday?
Harshad: No, there was no school the day before yesterday.

Teacher: - You seem to know the names of the day of the week very

well, Harshad . Incidentally, can you tell me which day of the week is
the strongest day?

Harshad:- No, sir, | can't. Which day of the week is the strongest?

Teacher: The strangest day of the week is Sunday because all at the
Other days are weak days. Isn't that a good joke, Harshad. .

Harshad: Yes, itis, sir. \%M
Ty -
(Everyone starts laughing.) M

!

Teacher: Helen, if this is the month of October what was last month?

Helen! ]_ast month sSeptember " %@\



Teacher: And the month before last?

Helen: The month before last was August .

Teacher: William, were you at school yesterday?
William: Yes, | was

Teacher: And were you at home last night.

William: No. | was at the movies last night.

Teacher: John, were you at school yesterday?

John: No, I wasn't. | was absent from school yesterday.
Teacher: Were you sick?

John: Yes, | was

Teacher: Don't you know that there was an examination in class
yesterday?

John: Yes, sir. Perhaps that is why | was sick
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Another day is gone

From the day | was born

Nothing is left unchanged

Not even a single stone

| saw and loved the green

but now it can’t be seen

Things are turning grey and black

Can anybody tell me where do we lack?
The air | breathed earlier

Now the same is not familiar

| get a cough with every breathe

the dust and smoke just me to sneeze,
I"'m(scared to have 3 slip of water

Drinking it seems like third degree torture




Though it’s transparent and looks so pure
believe me, you’ll get sick and it don’t cure.
This rhusic you Iiste-n on loud speakers

| hate it whether it’s Micheal or Bieber
Though | like listen music too

But now the way in which you do

Pollution is death's synonym

And will these words | finish my poem

Figure of speech:

e Alliteration- The occurance of the same letter
or sound at the beginning of adjacent or closely
connected words. In this poem alliterati 5=

is”single stone”. Ommawgprmf pal . ege
Deen D&Y -Iii.: ; DTt
e Simile- A word or phrase that compareg s v

something to something else, using the
words'like' or 'as'.In this poem simile in “the
grey and black” and “it seems like third degree
torture”. a2 Q\
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° Hyperbole- A way of speaking or writing that
makes something sound better,more exciting,
dangerous,etc. In this poem hyperbole

presents in ”polfution is death synonym”.

hildren are the future of

nation

Children are the future of nation,
If they are nurtured in the beautiful garden.

Upbringing of children in right direction will
determine the country reflection.

Education plays a very important role
Where children understand their various goals

Children have the equai rights as they have very
beautiful sights |
)V%
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chcha Nehru loved children a lot
As they believe children will be super future robots.

Children looks this world in different way that's why
chcha Nehru use to say- "the children of today will
the future of tomorrow"

They will re-invent this world like super heroes.

Figure of speech:

e Simile- A word or phrase that

compares something to something else,
Using the words like 'like’ or 'as'. In this poem
this figure of speech presents “loved children a
lot as they believe”, “ world like superheroes”,
“3s they have beautiful sights”.

F
f i L ',....&-:‘ -
7 ; » O“‘mat\n‘; LA Colle@®s

\,é“" meﬂf"ﬁﬂ . | Ayetii-TE
(s pyawe IERTTEE
(Um\i;\ 'Lm_r_u'r-‘ e
1
\ &



Short stories

A lasting impression of Bengaluruy

It's mere chance that | happen to visit Begalury.
| like to call it Banglore. It was a new city for me.
Within my three days of staying, it totally
enchanted me with it's hospitality, love,
awesome weather, it's deep rooted culture,
grounded people and mouth watering culinary.
Inspite of only three days your, it seems my
take away was huge. It was first time where we
~Just go unplanned and randomly choose the
places to visit. Being a nature lover, | got the
chance to explore the botanical park.
Thousands varieties of flowers, trees, greenery
all around totally had a soul satisfying effect on
you. The cool breeze added jt up giving the
bengaluru a personal touch. Trees of three
hundred years of age with tusks was the beauty
which can only be felt.

Second day we headed to great MG Road. |t
more or less reminded me of the ity of fashion,
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Paris. You can see all brands of accessories,
footwear, clothing.

' The memorable and most Adreline shootings
sight was National Zoological park,
Banerghhata. We went for the Jeep safari. |
shouted when | saw a tiger in front of us. My
God he looks so chivalric, walking with so sleep
and bravery. It reminded me of Aunt Jennifer's
tiger. Very true Adreline Rich has described the
tigers. We saw flock of elephants, bear,
butterfly park and what not. Wild life park is
adventurous as well as informative.

A last | want to add that it was the bengaluru
people's humble nature, simple living which got
my attention the most.

Adieu Bengaluru!! Q‘A
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Activity

a)Write a review of movie that you have seen

Ans Baghban

The bonding between the parent and child to the
The bonding between the parent and child to the
sad turn of events at the sunset of the parent's
life, have been depicted in various films in the
past. B.R. Chopra's BAGHBAN, directed by Ravi
Chopra, takes a look at the delicate relationship
between parent and child. BAGHBAN works,
mainly because of the rich emotional appeal it has
to offer.BAGHBAN is the story of Raj Malhotra
[Amitabh Bachchan], his wife Pooja [Hema Malini]
and their four sons [Aman Verma, Samir Soni,
Sahil Chadda, Nasir].Just like 3 gardener
['baghban'] who plants a sapling and nurses it till
it blossoms into a tree, in the hope that he would
be able to bask in its shade when he grows old,
Raj and Pooja have raised their sons, all well
settied in their lives, with utmost care. But
€quations change when Raj retires from his bank
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job. None of the four sons are ready to take their
parents' responsibility.The sons work out a
strategy: The father would live with the eldest .
[Aman], the mother with the second son [Samir].
And after six months elapse, they would shift to
the third and fourth sons [Sahil, Nasir]. Raj and
Pooja, who love each other dearly, are separated
in their old age. If the separation of the parents
bears a striking resemblance to ZINDAGI [Sanjeev
Kumar and Mala Sinha underwent a similar
situation in this 1977 film], the pre-climax
[adopted son Salman Khan, an orphan, entering
the scene] and the climax [in a turn of events, the
parents become rich and the greedy sons re-
emerge on the scene] is very similar to AVTAAR.
Yet, despite the comparisons and the feeling ofd?
vu, BAGHBAN rises to the occa&gmmJJmM FM
emotional quotient in the flIle;:eDﬁgﬁgh to
overcome all shortcomings.Director Ravi Chopra,
who has attempted various genres in the past
[ZAMEER, THE BURNING TRAIN, MAZDOOR, AAJ

K|, AWAZ], is most comfortable attempting tfiig



genre. Not that the film is without jts share of
flaws.From the script point of view, the reason
that compels the parents to live separately looks
baseless. For, barely 5 minutes ago, at the
farewell party hosted in his honour, Raj Malhotra
[Bachchan] had publicly announced that he'd
want to spend the remaining life with his wife,
not working in an 8.30 a.m. to 5.30 p.m. job. Why,
he even refuses a two-year extension by the bank
Manager on these grounds. Moreover, there is no
solid reason for the parents to accept this kind of
an arrangement. They have a beautiful hoyuse
[bungalow] to live, a kind-hearted landlord
[Sharat Saxena], good friends [Avtar Gill, Asrani]
and most important, the love for each other to
walk into the sunset of their lives, holding each
other's hands.




Various types of advertising in different
media:

Standard Advertising

This is the kind of advertising that we see every day in

the various media. This type of advertising aims to
promote a particular product or service, with the
intention of persuading the target audience to

purchase them. Soaps, perfumes, clothes, soft drinks,

and even advertisements for companies that pffer bill= -,
payment services, can all be included within this
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Public Service/Social Responsibility W

Advertising :

Public service or social responsibility advertising
answers a public need . It generally produced and
distributed by government agencﬁ:s or nonprofit

organizations, in cooperation wit rivate advertising
. 0 \
and mass media companies. \
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Image Advertising :

This kind of advertising is designed by businesses to
improve their image, rather than to promote a particular
product. At one level, this kind of advertising is affiliated
more closely with public relations rather than with
marketing. This kind of advertising promote the name,

the image, the personnel, and also the reputation of the
advertiser .

Counter-Advertising :

Counter-advertising focuses on the alleged fraud and
misrepresentation in advertising. The advocates of
counter-advertising claim that standard advertising does
not inform the public of everything, thus hampering the
ability of consumers to make a really informed choice.

Purpose of advertising:
1) Create artificial product differentiation

2) Create a degree of monopoly (which comes from
the brand & brand loyalty)

3) Create barriers to entry (to prevent competition)
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4) To gain market power so a company can raise prices
and increase profits.

Question:- Scan the print, electronic and new
media for examples of advertisements that use
the five kinds of ‘ copy'definedabove

Answer:- 1. Straight copy:-

olle
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2. Descriptive copy:-

3. Testimonial copy:-

4. Humorous CoOpV:-




Haiku:
1. Mosquito at my ear
Does he think
I’'m deaf ?
2. Old pond.....
A frog leaps in

Water’s sound.
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3. Awhale |

Down it goes , and more and more

Up goes its tail.
4. Clouds murmur darkly ,
it is a blinking habits —
gazing at the moon .
5. Toward those short trees
We saw a hawk descending

On adayin spring.

Play:

A man slow witted man walked into a pattent

office. He walked up to the patent officer and said,
"Hey, I've got a new idea for a mouse trap."

(Draw a
box on the blackboard.)

"Here's the box." (Draw a hole in the box.) "

Hefe's
the hole."

(Draw a circle in the bottom of the h e)

b MNW X/



"Here's the cheese." (Draw a line across the hole in
the box.) "Here's the blade. The mouse sticks his
head in the holeto get the cheese, the blade drops
on his neck and kills him."

The patent officer looks at the diagram. He
understands that the man is a little slow so he
wants to be kind. He explains to the man that he
does not think the design is ready to be patented
yet. He tells the man, "Please, work on it some
more. Perhaps | will be able to patent it another

time." The slow witted man says thank you and
leaves the office.
A

One week later the slow witted man shows up %ﬂ
again. (Draw the exact same example on the board
in exactly the same way.) The slow witted man says,
"This is the box, this is the hole, this is the cheese
and this is the wire. The mouse sticks his head in

the hole to get the cheese, the wire wr s around
his neck and kills him." |
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The patent officer, still trying to be kind, makes the
Same excuse as before. The slow witted man leaves.

One week later the slow witted man returns. He

approaches the same pattent officer and says, (The
exact same things)

"Here's the box. Here's the hole. (This time he
draws a zig-zag line across the hole and he does not
draw a circle for the cheese.) After completing the
zig-zag line, the slow witted man proclaims, "and
here's the saw blade."

The patent officer notices the design and the fact
that that ther is no cheese. He asks the slow witted
man, "Where's the cheese." "Ah-ha," says the slow
witted man.

"That's the point. The mouse sticks his head in the
hole and says," "Where did you put the cheese."

(When the mouse speeks you must act like the
mouse. Stick your head out as if looking into the

trap and swing it back and forth as if looking for the
cheese.)

)
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The implication is that the mouse will saw off his
own head while looking for the cheese. Remember

the saw blade..

b

27\

~ ) 7 .

é/. - ~cinal
— cl'pt e
ciating PO L coted
Officte Lai e+ 7

gen -
kUnwef‘i“\"u' ey |
5emur-3.

A

g it )



ASSIGNMENT
OF
CREATIVE WRITING

Submitted to: Dr. Pramesh Ratnakar and
Dr. Jayini Adhyapak

Submitted by: Sonakshi -z
Officiating Principal

19 E N G 05 34‘ Deen Dayal Upadtiyaya College

(University of Deiln)

Sector-3, Dwarka. New Delhi-7¢€

d
3™ semester



ALTIVEIY 4

MOVIE MAME: ROk

1500, With Brie Larson, Jacoh Tramblay, Joan Allen, Williarn t. Macy, and

I'om {"'"I:fj"_:...'.lll‘,-l,?h. )

istributed by A24.

Parent’s guide: R (violence, profanity adult themes).

—

For Ma and Jack, the mother and just-turned-5 son nlaved with hrasth taking might and.magic By Brie
Larson and Jacob Tremblay, reality is a 10-by-10-foot shed, locked from the outside, a small roof

window letting in a square of sky.

In Room - written by Emma Donoghue, adapting her bestseller of the same name, and directed by
Lenny Abrahamson - this is the place where parent and child live. She has been imprisoned for seven
years. He has lived there since birth. His captor, his mother's abductor, has his DNA. Old Nick, as he's
called, provides them with food, clothes, supplies. And he still Ppays nocturnal visits - the boy asleep in
a closet as the kidnapper rapes again.

If Room sounds like a horror story, well, it is - and it isn't. Donoghue's riveting drama is a celebration,
of the bonds between a mother and a child, as they create their own world, a safe world, within the
walls of "Room." This is the only life that Jack has known, and for him, Room and the things in it are

reality in its entirety. He addresses the objects and furnishings - Lamp, Sink, Bed, Plant - as if they had
souls.

Tremblay, his eyes wide with wonder and curiosity, immerses himself in the pretend life of this kid
and his mom. Only 8 when he made the movie last fall, Tremblay's innocence, fearlessness, and
commitment are astounding.

Larson, takes things to a whole other level in Room. Her Joy - Joy Newsome is the name she had
before she was grabbed off the street and taken away - is a committed parent, making sure her boy
eats well (as well as he can, given what Old Nick brings them), does his exercises, brushes his teeth,
steers clear of the man who punches in the keypad code to open the door.

And then Room is no longer the only world Jack knows. There is another, bigger, scarier place out
there, with other people, families, kids. Joan Allen and William H. Macy play Joy's parents, Jack's
grandparents, and Tom McCamus is a family friend whose presence becomes integral to Jack's
rehabilitation, his reentry. Only it's not a reentry - he's entering it all for the first time.

Inits second half, then, Room becomes a story of recovery and healing, grappling with the aftershocks
of trauma, the guilt, the shame. Not just for Joy and Jack, but for the parents who had to endure thejr
daughter's long disappearance, the fear that she might be dead,

Amazingly - 4nd this movie is amazing - Room is a story of hope, of possibility. Sure, your stomach will
fingers clenched, your heart racing. But it will also fill that heart with a sense of the

qurage, the enduring love that is out there to be discovered - and to be held onto with
the fierceness of l\fe itself. -
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ACTIVITY 8

There are several advertising mediums which can be categorized under five heads:

s Print Advertising

Newspapers are the most popular form of print media. They are generally delivered at home, or

are available at newsstands, and it is the most inexpensive way to reach a huge mass of people
quickly. '

A newsletter is a publication that mostly covers one main topic. Sometimes, people have to
subscribe for the newsletters, or many a time, they are even free. Newsletters are generally used
as information sources for neighborhood, communities, and groups having an interest about that

particular topic, or event. They are also used for promotional purpose, political campaigns, or for
causes.

Magazines provide detailed articles on various topics, like food, fashion, sports, finance, lifestyle,

and so on. Magazines are published weekly, monthly, quarterly, or annually, and many of them
are sold all over the world.

Banners at many places are made of cloth, or paper and are used to show slogans, logos, or some
messages. It is also used for advertising brands in exhibitions, giving out the names of products, or

services that are being provided. Like banners, posters also come under the same category for the
same purpose.

Billboards have mostly become digital, but they qualify under the category of print media—after

all, the advertisements are printed on the billboard. These include text and graphics—mostly as a
combination—so as to make it more appealing.

Books are the oldest form of print media that are used as a way of communication and
information piece. They give an opportunity to writers to spread their knowledge about a
particular subject to the whole world. They are a diverse platform comprising varied topics that-

include literature, history, fiction stories, and many more, that not only increase our knowledge

but also entertain us. / A B =

A brochure, also known as pamphlet, is a kind of booklet that contains .f'he details of the company,

or organization. Generally, brochures are for takeaway, so as to keep the ﬁrﬁitdahitmelﬁﬁﬁ‘diijﬁhe .
audlence_ Deen DBYEﬂ l‘_JP.'.I 4 :,' 3y £ UHE{J'-
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A normal flyer is also a part of print media. Some of the big companies ma%ﬁ%?ﬁgeqm§ gype for
advertising of targeting the market, but for small organizations, it can be very useful and can help

in generating business. A flyer should always be crisp and eye-catching so that it attracts people’s
attention.

e Broadcast Advertising
1. Radio Advertising
Radio advertising sid described as “word of mouth advertising on a large scale®.

It appeals through the ears. Nowadays all radio stations all over the world broadcast kgmmercial
advertising. '

"| The advertisers prepare the programme beforehand keeping in view the interests of the'\ﬁsﬁvers./
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Here, the message is delivered orally, not visually.

2. Television Advertising

Itis the latest and novel method of advertising. It provides the coordination of sound, sight,
motion and immediacy that no other medium provides.

It combines radio, movies ahd theatre. It is a colourful p}esentation.
In this medium, the salesman can present and demonstrate the product. It is like personal selling.

A variety of techniques reused to produce the commercial message like ‘line action’ cartoon,
Puppets and stop motion.

It has a promising role to play in the advertising world.

3. Advertising Films

Commercial films are produced to publicize the products with a story.

They prove effective because they give the oral and visual message.

They create interest in younger customers. Advertising films possess entertainment value.
These are shown when the audience is eager to see the main picture.

Films can be used for the concentration of advertising efforts in certain areas.

4. Slides

These are exhibited in cinema houses. They produce the effect like posters.
These are exhibited on the screen for an agreed period.

The slides are shown before the cinema shows or during the intermission.
Generally, bold letters and eye-catching colours are used in slides.

Mostly, local retailers make use of of this medjum.

5. Video Advertising

This medium has grown rapidly in advertising circles.

Video commerecial films are produced to make publicity of products.

Sometimes, video commercials are linked with film cassettes which are used by-video audience.

This advertising is shown in video parlours and clubs.

6. Cable TV Advertising w’w X()/
Y



Cable TV has opened up various avenues for advertisers to promote their products.

Itis in the form of spots sold to national advertisers on programming on networks. cable offers
the opportunity to create innovative advertisements.

This medium is ideal for products that require demonstration.
This medium gives immediate response. Here, we have some idea of the target audience.

It is a good medium for advertising products like ceasefire meant for the upper-middie and
middle classes.

Only national advertisers use this medium.

7. Drama and Music Programme
This medium is used largely for advertising in rural areas.
Advertisement is presented with religious dramas and music programmes.

e Outdoor Advertising

Posters and placards are usually fixed on the walls near the road sides, railway station and bus
stands. These posters are made of thick paper or metal plate or wood and carry the advertising
message which can be easily read and seen from a distance.

Electric displays or neon signs are also used in order to impress the passerby. These carry a very
short message. This is a very costly device.

i I
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Sandwich-men move from street to street carrying the posters and peculiarly. rhgy shour‘gnﬂét%l
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praising the concern and the product. Sky writing is also known as air advert%e %ayeﬁ Upadhyaya College
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The pilots of the aeroplanes through whom this is carried write the advertiser’'s message in the
form of smoke or illumination. The message is quite visible even from a long distance. Balloons
fitted with the message and pictures of the product are also flown in the sky.

e Digital Advertising QONV}
Content Marketing
Content marketing is a type of digital marketing that focuses on creating and distributing content

for a target audience. The content aims at being valuable, relevant, and (ideally) copsistent. Its
ultimate goal is to drive a profitable customer action. 5‘

Search Engine Qptimization (SEO)

/
ey
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SEO, or Search Engine Optimization, is the process of getting quality traffic from free, t?r orpanic,
segrch results on the search engines (like Google and Bing). \

‘Sefifch Engine Marketing (SEM) s \
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Initially, the term “search engine marketing” was used as an umbrella term for the process of
gaining both paid and free search traffic. Over time, the industry switched to using the term
“SEM”, or Search Engine Marketing, solely for paid activities.

Soclal Me_dia Marketing (SMM)

traffic and attention, By using social media, You can increase exposure and build meaningful
relation;hips with your customers, . '

Pay-Per-Click Advertising (PPC)

Pay-per-click is a model of advertising where marketers pay a fee every time people click on thejr

ad. Basically, it’s the process of buying visits to your site, as opposed to getting them organically
via SEO or other types of digital marketing.

Email Marketing

Email marketing is one of the most popular types of digital marketing. To put it shortly, it’s the
use of email for Promoting one’s products or services.
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A spring bird
On a windy noon, field
A little bird alone sits and sing

With the falling leaves.

Agirl in night
On assilent cold night
Girl in blanket sits under the stars

Escaping the noise of her own.

Arat
Windy, timberland
A little, living rat crawls

Despite the giraffe.

Kitten
Icy desolate
A tiny, clear kitten hoots

After the vampire.
Ant
Thirsty wintertime

A tiny, active ant stalks

Enjoying the lake.
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A play out of a joke

Narrator: A chicken runs into a library, goes to the main desk.

Chicken: Book, bok, bok, boook.

Narrator: The librarian hands the chicken a book and it tucks it under its wing and runs out. A
while later, the chicken runs back in, throws the book on the desk. ’

Chicken: Book, bok, bok, bok, boook.

Narrator: Again the librarian gives it a book, and the chicken runs out with it. A few minutes later
the chicken is back, and returns the book.

Chicken: Boook, book, bok, bok, boook.

Narrator: The librarian gives the chicken a third book, but this time follows it as it runs out. The

chicken runs down the street, through a park and down to the river where a frog is sitting on the
bank. The chicken holds up the book to the frog.

Chicken: (holds up the book to the frog) Book, bok, bok, boook

The frog: Read-it, read-it, read-it...
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A Poem for children

My Tom and Jerry

Ilive in a house,

That’s not far away,

Where | have a friend called mouse,

Who sits on my lap when | pray,

But a cat who lives in 3 cathouse,

Always scares him away,

With teary eyes he runs to his spouse,

Then she shouts at him everyday,

And that cat goes meow from her cathouse,

As if saying ‘yay !’



A SHORT STORY

The Night | Met the Moon...

| was sitting in my room on my bed, but my mind was not shutting off. It's irritating when you lie
down and force yourself to sleep, but your mind doesn't cooperate. At that time, it'll even bring
the worst of things to your attention, that you feel like now you just can't sleep for 2 days
straight. Anyways, whenever this happens to me, | just pick a blanket, a cup of coffee, and will go
directly to the terrace to just blurt it out in silence to my favorite listener, Moon. So, that day | did
the same ritual. | quickly came out of my apartment and tried to go upstairs on my toes without
making any noise. As | opened the terrace gate, the shrilling cold air brushed my cheeks, which
gave me goosebumps. Although it was cold out there, it felt so refreshing when | was breathing

that air.

Now | started looking for Moon to find a place where | can sit right in front of it. To my surprise, it

was nowhere. "Oh, crap!" | whispered to myself when |

realized that it was a no moon day. | stood

there in that freezing weather, covered in my blanket, with a chaotic mind. | don't know why, but
tears started falling off my eyes when | looked up at the sky. That day, | felt the loneliest feeling of

my life.

Now | wanted to leave, but that feeling made my limbs weak. So | just sat there in the middle of
the terrace, with my head down on my knees. | was on the edge of getting lost in my absurd
thoughts; just then, the creaking of the door got my attention away. It was 2 o'clock at night;
who's up here at this hour. This thought was weird as | am up right now, but | was still not
expecting anyone at that time. | turned around my head to look at the door; a person walked out
covered in a blanket. The blanket was shiny white, but it had some black spots on it.

"Oh, Hey!" a sweet female voice said. Her face was not

perfectly visible because of her shiny

blanket, and that was bothering me. So, | didn't respond to her.

"Are you alright?" she asked again. | nodded with a smil
awkwardness my suspicious stare created at that time.
to my knees.

o

"So, you are not able to sleea‘;}to‘g,‘ right?" shéTaSk‘eEI, an
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She smiled, and | returned my head back

d | sensed her sitting beside me on my
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"yeah, these bad memories sﬁ@i’é}‘?fg'ﬁ'tp\%g[s ¢ said, | instantly looked at her.

She doesn't seem sad; she was smiling. Her face was not the prettiest face | have ever seen, but

looking at her gave me a sense of peace. It felt like that

moment was all | needed at that time. She

was looking smilingly at the~sky when | said, "yeah... kinda."

She turned towards me, "you know what | feel,” she said excitingly, "maybe these bad dreams

and memories kick in 'cause we never choose to deal w
just sit with yourself and say, let's talk? No, right."
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Her thoughts and her words were weird, but | was actually feeling those words inside me like
those are the ones | have waited to hear.

"Uh... maybe," | said awkwardly. She nodded and looked away at the stars again.

"So, what do you do when, you know, these kinda thoughts come to your mind," I looked at her
again. At first, she smiled and then said, "they never kick in."

I gave her an expressionless face. I know my stare was awkward, but her words made me do it.
When she looked right at my strange gaze, she laughed.

"Oh, okay, what | feel is not because of my bad memories. It is because of what | heard from
other people. You can say that it is because of their bad memories."

"So, you are a therapist?" | asked inquiringly.

"No, just a listener."

"Is that some kinda job?"

She laughed so hard this time that even | started laughing.
"No..."

"Then what?"

"It's good to listen to someone's misery. it gives them peace. And that peace makes me happy."

"That's what therapists do," and we both started laughing. | laughed wholeheartedly after so
many days, and this time | was actually feeling happy.

"Yeah... but sometimes when they don't wanna speak and just stare right at me, I can sense their
Pain. And | am sure that's not what a therapist does, okay," she smiled.

"Oh...impressive," | said tauntingly and started staring at her.
"Don't try it right now," she chuckled.
"Why? Let's try it, nah. Or your powers don't work at night."

She giggled and looked right into my eyes. I don't know for how many minutes, but all I remember
was that it was the most peaceful feeling | have ever had in my life. We kept looking at each other
straight, smilingly, but then she said something disconcerting,

"Okay, now I have to leave, sorry."
"No...I," my inner self was screaming after listening to this, but my lips said, "okay."

I don't know why, and | forced myself to blurt anything out to just stop her. Otherwise, this wil|
become the memory that will steal my sleep.

She smiled but still turned towards the door. | don't know from where | got the courage tha
took hold of her hand to stop her.

"At least tell me your name, or apartment no. or anything." (
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She looked at me and then stared at my hand, holding her hand. So, | loosened the grip and
looked at her with pleading eyes.

She shook her head in disappointment, but smilingly.

"So, | am going to finish this real quick. My advice to you, which | never gave to anyone, is that
even though you are head to toe full of chaos, you know how to find peace, but what you don't
do is going through it. It's normal to feel bad about things or have the worst memories, but it is
not running away from it. Talking about it is normal, but ignoring solutions you have or getting,
just because you think you don't have the courage, is not. You need to have the courage to
understand, to feel every emotion, and that will help you go through all the chaos. Things will be
okay, on the day, you will find courage and patience to face all your thoughts and get them right.
Don't rush through it; give yourself all the time to heal because you owe yourself this much."

| listened to her with my eyes to the sky. It all feit so right at that time like this was something |
have waited to hear. | sat there still with a smile on my face. Just then, | heard the creaking of the

door, and | said while looking at my feet, "what's your name or your apartment? Please do this
favor."

Just then | heard the closing of the door, | thought she left, but after a few minutes, | listened to
her voice from the other side of the door,

"My name is Moon, Anav, and | live in 29th apartment," and | heard her giggling.

I smiled, listening to this, and did a facepalm at her mischievous behavior. | stood up quickly and
ran towards the door, and | opened it in amazement, she said my name. | never told her that; how
did she know that. This bothered me so much that ! ran downstairs, from the terrace to the
ground floor, but saw her nowhere. | ran back to the top floor to check the 29th apartment, but
the last apartment was 28th. | went back to the terrace but didn't go out. | was frightened,
thoughts were rushing in my mind, and | could not breathe; | don't know because of my fear or
running on the stairs. | was feeling disappointed now, as | wanted to find her, but | could not.

"Meet you tomorrow, Anav, and now | guess you believe in my superpower, right.” | heard her
whisper from the other side of the door. | wanted to open it, but the thought of not seeing her

there, not finding her real, made my limbs weak. | smiled and said, "yeah, Moon, meet you
tomorrow."

| heard her giggling, at which I smiled. | never talked to her ever again, but | stare at her every
night, 'cause now | believe in her superpower. | feel terrible every time at the thought of not
meeting her again, byt at the same time, 1 am glad that | met the Moon once in my life.
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A POEM WITH FIGURE OF SPEECH

Pi1Zzza
The sausage that's really and,
Above all others is the pepperoni,

Does the pepperoni make you shiver? Does it?
All that is reverse is not sectional slice,

sectional slice, by all account is small.

Small, shaped, sectional slice.

A sectional slice is diminutive. A sectional slice is gnomish, a sectional slice is subgross, however,
How happy is the fat, popular pizzerial
Ugh. Why is it so fat?

FIGURE OF SPEECH:-

ALLITERATION

Alliteration is the repetition of the beginning sounds of neighboring words.

‘Small, shaped, sectional slice.’

ANNAPHORA

Anaphorais a technique where several phrases or verses begin with the same word or words.

‘A sectional slice is diminutive. A sectional slice is gnomish, a sectional slice is subgross, however.’

ASSONANCE

Assonance is the repetition of vowel sounds (not just letters) in words that are close together. The
sounds don't have to be at the beginning of the word.

‘How happy is the fat, popular pizzerial’
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ACTIVITY 1

Write a poem in any genre and use at least 3 to 4 figures of speech in it.
Identify and write a note on the figures of speech used and the genre chosen.

The Shooting Star

{in the context of the plight of the Uighur Muslims in China; a pocem about
the children of refugees)

I look at a light ray up above

trying to catch it with my scarred red hands,

But it slips through my fingers sans warmth;

Just like the people standing far away

Waiting to beat us, waiting to help us “learn”; waiting to get us all

My heart bleeds and my eves rain

the sad yet well-woven tale of a hundred goodbyes; without goodbyes
I yearn as | sleep beside two logs

Crying for the warmth of my mama’s hugs

I'yearn for that maorning sun

But alas! It is the morning moon that shines on me
Devoid of warmth, devoid of light

Devoid of a single ray from the hundred billion | yearn for

Yet in the darkness there flashes a light

Bit by bit | grab it all; My mouth opens and my hands stretch out
As through the broken walls to the empty sky, | see the twinkle in my mama’s
eyes (once more),

She falls down as 3 shooting star and makes me feel loved {just a
what seems like 3 billion years ago)

As on that faithfu) evening, before everything fell apart

she was patting my head, singing “Lavender’s biue”
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mwWhen will | meet you, mama?” | whisper to the shooting star

As the sky above welled up with tears galore

wp\Jait for me my love” she whispers in silence

“Alright now tell me; how does it feel, my love, when a raindrop trickles down
your face to say hello?”

And finally, my day has come, starved of love, of warmth; of everything
| shall go but alas! Who will cry? (not even me)

As sleep kisses the tired eyes and a familiar voice sings a distant lullaby
A black curtain starts pulling over

But 1 try to pull back! But slowly relax as | realise

All but the world will be sad without me

GENRE- Free verse: It is poetry whose verse is not based on the recurrence of
stress accent in a regular measurable pattern, but rather on the irregular
rhythmic cadence of significant phrases, image patterns and the like. It is a
literal translation of Vers Libre, a 19™"-century poetic innovation that liberated
French poetry from its traditional prosodic rules. In English literature, the first
famous practitioner of this form is Walt Whitman. {?‘L"J
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1. Alliteration- When the initial consonant sounds of a syliable are
repeated, it is called alliteration.

For example- “morning moon” qa/wl
/

2. Hyperbole- It is the exaggeration or overstat}ement of something but
with the purpose of expressing the truth.

For example- “Devoid of a single ray from the hundred billion | yearn

for” W

__;ﬁ-‘...just as1 had felt in what seems like a billion years ago...” /
il .

“My heart bleeds and my eyes rain”
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. Simile- It refers to comparing things that are essentially different using
words like “as” and “like”.

For example- “l look at 3 light ray up above/ trying to catch it with my
scarred red hands/ But it slips through my fingers sans warmth/ Just like
the people standing faraway”

. Pathetic Fallacy- It is the poetic practice of attributing human emotion
Or responses to nature, inanimate objects, or animals.

For example- “As the sky above welled up with tears galore”

. Personification- It consists of giving the characteristics of humans to
animals, objects and concepts, that is, to non-humans.

For example- “When a raindrop trickles down your face to say hello?”

- Anaphora- It is a figure of speech in which words repeat at the beginning
of successive clauses, phrases, or sentences.

For example- “Waiting to beat us, waiting to help us “learn”; waiting to
get us all”

“Devoid of warmth, devoid of light/ Devoid of a single ray from the
hundred billion | yearn for” ‘
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ACTIVITY 2

Write any poem of your choice (minimum 8-10 lines).

Of Spring
(A poem on how a mother loses her baby a day after it’s born)

You came forth with hands so small,
With feet so soft and smile so bright
As spring’s sweet glow

It was as if the spring of your life was the spring of mine too

| laid on, in a blue hospital gown
looking at you sleeping on the aisle below
You soon cried hope as the summer winds blew

—
g
¢

e )
Then a speck of yellow as brightas a dandelion but with a d’&ak\; hue
The nurse cried “Havoc!”, | cried red too )
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For then | promised you a golden charm unversty o

That | shall dream a dream for us tonight
But, soon, | could no longer bear to see the autumn leaves cry

She put her hand into mine

And | bid her goodbye

Then a winter breeze swept once more

She gg)ughed once, twice and breathed no more

Y
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People came in, took her away but | moved no more.
Up above among the wavering winter winds, ryﬂmw'

I saw your soul flying far away \
| tried to reach but my hands too short,

hY ; \
With tears in my eyes, | was fading away. %\I\\J \
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Fare thee well, Fare thee well
Fare thee well for we shall meet again
Fare thee well! come as spring to me once more

b X
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ACTIVITY 3

Write one poem meant for children.

Little Miss Mini

One fine day, little Miss Mini, who is quite skinny,

Came to me for a cup of tea.

You see all the tea leaves in her shop were stolen by bumble the bee.
“| saw her swish and swash and buzz around,” she said
“Before she stole and dropped my bag of tea.”

| packed and laughed and sent Miss Mini away

B4

For 1 was quite busy you see.

A ‘. .
Do you know a little tale éﬁv\; é‘;‘. ey
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And how, after getting a secret cookie recipe, Sector-3, Dwarka New Deihi 7¢

Of how Miss Mini poured tea leaves onto Kitty’s tail?

her cookies were stolen and she stopped baking in her oven?
. . o B R
No? It's a pity but wait and see! s

So here is the tale told to me by Bumble the bee-

Once Mr Green came along

after sounding his ding and dong A
“Mr Green Mr Green would you like some tea?” asked Miss Mini

“Yes, Miss Silly Mini, Green tea with sugar free”

After Miss Mini went to get the tea,

%




Mr Green eyed the fresh-baked biscuits in the aisle,
Making sure that Miss Mini wouldn’t see

He grabbed one, two and three

And munched and munched and munched them down.
Then when he had finished them all,

Miss Mini came into the hall.

Shocked! She eyed all around

And all Mr Green could do was drink and make no sound!

The next day Pussy the cat came her way

And eyed the milk cookies on the tray.

And when Miss Mini had gone away,

Pussy the cat feasted the cookies away

And when the plate was empty, she jumped out into the alley.
Miss Mini came back and heard a vessel or two

Then grabbing a stick, she went ahead to beat the thief up, black and blue

“A-ha” she cried “You thief! You think you can run away from me?”
Only to see a swarm of flies
That soon buzzed and buzzed around Miss Mini,

As she sat and sang her sad ditty.

Then one morning | saw Miss Mini puffing behind Kitty.
Who looked all surprised (I am sure it wasn’t he)

From that day on, there was no sound

Of Miss Mini the skinny baking her cookies. W G
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A curious and scary affair, soothe to say,

| wonder who had eaten up all the cookies that day.
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ACTIVITY 4

Make a play out of 3 joke

Dramatis Personae
Miss Sandra

Tiger Miss Sandra’s pet dog
Lucifer

Act 1l
The street
Enter Miss Sandra with her pet golden Retriever Tiger covered from head to

toe in PPE kits

Music- Arvo Part’s Spiegel im Spiegel

(Tiger looks up and lets out a whelp and continues walking and shaking her tail.
Happy to be outside after a long time)

Thunder strikes

Miss Sandra: My my Tiger! The weather surely is 2020. Never in a billion years
had | imagined going to the bank Manager with a mask on, asking for money,

(A dark smoke slowly takes the shape of a devil in front of thery) Tiger becomes

a frenzy, breaks free from the chain and runs away into one of|the bushes by
the street.)

Enter Lucifer
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Miss Sandra: (angrily) Tiger! You scaredy-cat, Um, dog, it’s just the pollution.

Oh, just come back here. (Tries to go to Tiger but stops when the devilish figure
comes close.)

Lucifer: {To himself) | wonder who this person is. She looks so much like me. Is
she my lost sister? (Observes) No, it is another one of the senseless mortals
like our old Faustus up there. Let me try to get her soul. Lucifer! Be brave.
Don’t faint. The worst thing that can happen is getting corona and corona
patients no longer roam free. (To Miss Sandra) YOU SHALL NEVER WITHSTAND
THE STORM FOR THOU AREN’T STRONG ENOUGH!!! HA HA HA.

Miss Sandra: (To herself) What do | do now? (An idea flashed in her mind) But
will it work? Let me give it a try. After all, you only have one life. (To Lucifer,
coughing and appearing out of breath) Six cough f-f-feet back cough Lucifer.

(A look of terror appears in Lucifer’s eyes. He fran/cqlif,?‘ starts. spraymg hand
sanitizer all over his body) :

Ofﬁmatmg P"“mp'ﬂ collene
Deen Day’
Univer

Lucifer: (To himself) There we go again. Beelzebubshad asked me not to get

out. Let me get out of this hell of a place in this hell of a year. 2020!!!

Exit Lucifer

(Tiger runs back to Miss Sandra) W V/\AA v

Miss Sandra: Phew! That was close. {hugging Tiger) Tiger! My baby. Don’t
worry Mommy is here for you. (Lets go of Tiger and both of them start walking
homeward) My my Tiger that experience was 2020 | tell you. Now, Tiger, for
the travel plans this weekend. To the windooow...to the waaaall... then[] might
go down the haaaall... {faintly) My my Tiger! New year’s coming. Both \us will
stay up till midnight. Why? (pretends to hear her) No- -NQ-No. Not to see the
new year in but to make sure that this one leaves. 4 Y

'\:__‘_."\ 'x}\ T_I
(Tiger lets out a bark or two. Both disappear into the street \
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Exit all.
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ACTIVITY 5

Locate the various types of advertising in different media; identify the purpose
of the advertisement.
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Figure 1 Standard odvertising /

Purpose- Aims to promote Nescafé’s instant coffee with the intention of
persuading the target audience to purchase it.
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Figure 2 Public Service and Social Responsibility Advertising a

Purpose- Aims to disseminate important
issues like Covid-19 to the public.
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Figure 3 Counter advertising
Purpose- It aims to counteract th llegedly false claims and make the

consumers aware of their rights.
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Figure 5 Image Advertising

Purpose- To enhance the image of the company in the eyes of the public
rather than to promote a particular product. It is afflicted more closely to
public relations rather than with marketing.
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ACTIVITY 6

Scan the print, electronic and new media for examples of advertisements that
use the five kinds of ‘copy’ defined above
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Figure 6 Straight Copy

They state the content in 3 very simple and short manner.
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Figure 7 Descriptive Copy

There is an extensive description of the product or service being offered.
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Figure 8 Narrative copy

The advertisement promotes the product whilst narrating a story.
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Figure 9 Testimonial Copy

These advertisements are more realistic because the products are being
endorsed by celebrities.
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Figure 10 Humorous Copy

This helps to make the advertisement more appealing to the viewer or reader.,
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ACTIVITY 7
Write five Haiku

Rushing in

~ Through thick and thin

The wavering thoughts

Shining bright
In the Autumn day,

A green leaf

The frosty air
Bouncing back

From a mirror

Dancing among
The rustling leaves

A raindrop

Bouncing around
The empty room

The gentle breeze
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ACTIVITY 8

Write a review of a movie you have seen.
Whom do you love more? Mommy or your phone? The helicopter story of Eel;

Starting with Sunita Rao’s “Pari Hoon Main”, the story flies about the life of
Eela Raiturker (Kajol) whose life revolves around her 20-year-old son Vivaan

joyously shoots around singing a remix of Alisha’s “Ruk Ruk Ruk” in the good
old ‘90s when Indie Pop and Baba Sehgal’s raps were the crazes.

Based on the Gujarati play “Beta, Kaagdo” written by Anand Gandbhi, Eela, after
a bitter separation from her husband Tota Roy Chowdhury, makes her son’s
well-being the only purpose of her life and ends up losing herself and

Uup joining his college partially to complete her studies but mostly to
spend more time with him. Her joining the college does the opposite as
Eela finds herself losing her bond with her son,

as the supportive mother-in-law of Eela. Amitabh Ba¢hchan, Mahesh
Bhat, Anu Malik, Ila Arun and Alisha Chinai, the singer of thie riginal Ruk Ruk
Ruk, tag along to make the story seem almost non-fictioha! and guide to
maintain the superfluous transition into the past. In all, Kajpl.does justice
to her role and gets into it completely,
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The film isn’t that deep and in-depth analysing it isn’t necessary to dig out
the meanings. The reason for the painful Separation could’ve been more
realistic although it is understood that it is done so so that it douesn’t take
Up most of the time of the film. The film efficaciously recreates the miliey
and the feel of the ‘90s and We can say that it does take us on a
helicopter ride to the past. Speaking about the past and present, the film
does very little to let the viewers interpret the future., Does Eela end up
becoming famous as she once was or does she end up fading away like

the other talented people with no Godfathers, Godmothers or money in
the industry?

Overall, the story enamouring with Mumma ki Parchaijt ends up getting a
place in our Yaadon ki Almari?,
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' Mumma ki Parchai is a part of the movie’s playlist. It was composed by Amit Trivedi, written by Swanand
Kirkire and sung by Ronit Sarkar.
? Yaadon ki /?lmarf is a part of the movie’s playiist. It was composed by Amit Trivedi, written by Swanand

Kirkire and sung by Palomi Ghosh. P
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Ques.1. Write a poem in any genre and use at least 3 or 4 figures of speech in it. Identify and
write a note on the figures of speech used and the genre chosen.

Littie Heaven

Our heaven was carved with loads of diligent,

A semi- centennial ago with the blessings of the old.

The heaven had experienced ups and downs, lows and highs,
It has witnessed children growing, it has mourned on the death of the old
It saw generations after generations.

It itself started getting venerable,

its elements started getting tired,

Some fell on their own and some were felled off,

The bricks started tattering as if the sky was falling

This marked the end of our little heaven.

Figures of speech used:-

1. Heaven had- Alliteration
In Alliteration certain sounds are repeated at the beginn'ing of words of a sentence. Itis
used to draw attention to certain phrases and can also provide rhythm and musicality.

2. "Asif the sky was falling"- Hyperbole
It makes something sound better, more exciting, dangerous etc than it really is. It is used
to over- exaggerate and to add humor.

3. 'ups and downs', 'lows and highs'- Oxymoron

Oxymoron is to pair two words that are opposing or/ and contrary. It is used to add
comedy or dramatic effects.

Genre of the poem- Free verse

Free verse gives poets the freedom to express more freely as it doesn't follow any specific
meter, syllable counts, rhyming scheme.
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Ques.2, Write any poem of your choice (min.8-10 lines) / Write a short story.

An Alien in an Alienated Place

it's better you kill me

It's better to go to hell

Then relive in the hell

Each bloody day.

Where you have nothing left with you,
Nothing to adore you

You are all alone.

All alone in this alienated place,

You know none,

You have none,

You are new to this place,

Everything is darkened,

All you need is just a ray of light

That would take you from hell to heaven,
From alienation to rejuvenation,

From darkness to light.

You just need a small help,

A help that would endure your pain of loneliness,
That would make you an alien of this alienated place,
That would cut off all the indifferences,
That would make you familiar,

Known, recognizable, usual,

And most importantly "homespun”
Homespun in this unknown place,

You just need to move around, )
You just need to be positive
As dawn will soon appear before you, AN\
That all the darkness will dematerialize.
And Dawn will reappear to you in this alienated place.
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Ques.3. Write one poem meant for children.

Poem for Children

Let's stop the fight,
Let's stop the fight,
hug each other tight.

Jump the wall,
jump the wall,
Let's see who catches the ball.

Let's begin the war,
let's begin the war,

At the end of the war,
the two will not abhor.

Let's sleep,

let's sleep,

from the blanket during the sleep,
no one will peep.
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Activity-4. Write a review of a movie you have seen. \

MOVIE- URI- The Surgical Strike

URI- The Surgical Strike (2019), Hindi action, war, adventure, thriller and drama movie based on
true events. It shows how terrorists attacked army camp in Uri near Jammu and Kashmir and
how India retaliated with a surgical Strike. It is a film about national Pride without a single shot of
the Indian flag. It is very well directed by the debut director Aditya Dhar starring Vicky Kaushal,
Paresh Rawal, Yami Gautam and Mohit Raina in Lead roles with the budget of 25 crore rupees
and witnessed an estimated box office collection of 342.06 crore. Vicky Kaushal is fully fired up,
menacingly calm military mind that is inspiring his peers with an infectious energy that is
impossible to resist. Role of Paresh Rawal is also significant. He is being portrayed as national
security advisor, Ajit doval, Govind sir can be seen in one of the most influencing dialogue of the
movie declared that India is now "Naya Hindustan", "yeh ghar mein ghusega bhi aur marega
bhi". It is the smartest war movie with frequent handheld camera movements and the visual
effects of long range Sniper attacks which seems real. The thrill and enthusiasm is duly



thrill and literally Goosebumps when you listen to it. The movie is a perfect watch for the one
who wants to watch something patriotic, full of energy and full of twists and turns.

Activity- 8. Locate the various types of advertising in different media; identify the purpose of
the advertisements.

There are are five types of advertisement on the basis of their purpose:-

1.

2,
3.
4
5

1.

Standard Advertising

Public Service/ Social Responsibility Advertising
Counter- Advertising

. Advocacy Advertising
. Image Advertising

Standard Advertising- it aims to promote a particular product or service with the
intention of pursuing the target audience to purchase them. Soaps, perfumes, clothes,

soft drinks and even advertisements for companies that offer bill payment services, can
e L ST 6
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2. Public Service/ Social Responsibility Advertising- it is generally produced and
distributed by government agencies for non profit organisations in cooperation with
private advertising and mass media companies. Environmental messages,
disease eradication campaigns and announcements by police are kinds of public service
advertising.

3. Counter- Advertising- It focuses on the alleged fraud and misrepresentation in
advertising. The advocates of Counter advertising claim that standard advertising does
not inform the public of everything, thus hampering the ability of consumers to make a
really informed choice. The Anti- tobacco campaigns by various agencies as well as the
campaign for Awareness of rights of consumers are part of Counte;;dyéﬁ‘isingf’
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4. Advocacy Advertising- Itis a type of advertising placed by businesses and other

5.

organisations that is intended to communicate a viewpoint about a controversial topic
relating to the social, political or economic environment. Issues like drug addiction,

alcohol consumption, rising crime rate etc, which are perceived as conditions affecting
public welfare, are taken up through advocacy advertising.

Image Advertising- This kind of advertising promotes the name, the image, the
personal and also the reputation of the advertiser. The intent is to enhance the image of
the company in the eyes of the target audience. The advertisement may choose to
emphasize the various areas of human activity in which the company is involved, it may

be creating Awareness of different products they produce, the advertisement may also
show how the company is a good place to work.




Activity-11. Scan the print, electronic and new media for examples of advertisements that use
the five kinds of 'copy' defined.

Following are the five types of copy that are defined:-
1. Straight Copy- This states the content in a very simple and short manner.

ficiating Puoe et
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2. Descriptive Copy- In this kind of copy, the main focus of the advertisement is an
xtensive description of the product or service being offered.




3. Narrative Copy- In this the copy purports to narrate a story.

4. Testimonial Copy- In this kind of copy, a celebrity endorses the brand(or the product
This tend to make the advertisement more appealing and believable.




5. Humorous Copy- This helps to make the advertisement more appealing to the viewer/
reader.
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Activity- Write 5 haikus.

1. Shadow that will never leave
Mirror that always reflects
" Best Friend for life.

2. The most troublesome of all
Sometimes uses his heart
A dump brother always.

3. While sleeping you hear a noise
beating of wings come close to you ear
You kill the mosquito with hands.

4. You find yourself shivering
You want the red love
You just want a blanket to sleep.

5. - Eyes become red
Skin perspires and temperature rises
Rage demolishes it all.



Activity- Make a play out of a joke.

After evaluating exams, Teacher Comes to class.

/j/-‘ i
All Students:- Ggggooooddddd Mmmmoooorrrrnnnniiiiinnnnggggg Sir!! V <] T
Teacher:- Good morning students!

Please have a seat.

-~

All students:-  Ttttthhhhaaaannnnnkkkkk Yyyoooouuuu Sir!! Ofﬁcigg“aﬁl i 1oy LONEGE
Nancy:- Sir, have you evaluated our exam sheets? Deen Day e

(University of Deithy)

Teacher:- Yes, Nancy. | have a question for you. sector-3, Dwarka, New Delhi-7¢€

Nancy:- Yes, sir.

Teacher:- Why did you write "etc" at the end of the exam sheet?

Nancy:- (Smiling) Si..Sir be..because it was the end of my thinking capacity.
Teacher:- (Puzzled) Then why did you use "etc"?

Nancy:- Sir, because "etc" is 'End of Thinking Capacity'.

Everyone laughs '
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Poem

 Pollution: The worst change

Another day is gone

From the day | was born

Nothing is left unchanged

Not even a single stone

| saw and loved the green

but now it can’t be seen

Things are turning grey and black

Can anybody tell me where do we lack?
The air | breathed earlier

Now the same is not familiar

| get a cough with every breathe

the dust and smoke just me to sneeze.
I'm scared to have a slip of water

Drinking it seems like third degree torture

b vV



Though it’s transparent and looks so pure
believe me, you'll get sick and it don’t cure.
This music you listen on loud speakers

| hate it whether it's Micheal or Bieber
Though | like listen music too

But now the way in which you do

Pollution is death's synonym

And will these words | finish my poep_j\/\-;- e
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Figure of speech:

o Alliteration- The occurance of the same letter
or sound at the beginning of adjacent or closely
connected words. In this poem alliteration
is”single stone”.

e Simile- A word or phrase that compares
something to something else, using the

‘words'like' or 'as".In this poem simile in “the
grey and black” and “it seems like tl'lird fegree

torture”. _ |
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o Hyperbole- A way of speaking or writing that
makes something sound better,more exciting,
dangerous,etc. in this poem hyperbole

presents in “pollution is death synonym”.

are the future of
nation

Children are the future of nation,
If they are nurtured in the beautiful garden.

Upbringing of children in right direction will
determine the country reflection.

Education plays a very important role
Where children understand their various goals

Children have the equal rights as they have v
beautiful sights \T&
| 3
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Chcha Nehru loved children a lot
As they believe children will be super future robots.

Children looks this world in different_way that's why
chcha Nehru use to say- "the children of today will
the future of tomorrow"

They will re-invent this world like super heroes.

Figure of speech:

e Simile- A word or phrase that

compares something to something else,

Using the words like 'like' or 'as'. In this poem

this figure of speech presents “ loved children a

lot as they believe”, “ world like superheroes”,
“as they have beautiful sights”.
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Short stories

A lasting impression of Bengaluru
It's mere chance that | happen to visit Begaluru.
| like to call it Banglore. It was a new city for me.
Within my three days of staying, it totally
enchanted me with it's hospitality, love,
awesome weather, it's deep rooted culture,
grounded people and mouth watering culinary.
Inspite of only three days your, it seems my
take away was huge. It was first time where we
just go unplanned and randomly choose the
places to visit. Being a nature lover, | got the
chance to explore the botanical park.
Thousands varieties of flowers, trees, greenery
all around totally had a soul satisfying effect on
you. The cool breeze added it up giving the
bengaluru a personal touch. Trees of three
hundred years of age with tusks was the beauty
which can only be felt.

Second day we headed to great MG Ro
more or less reminded me of the city o

e M%




Paris. You can see all brands of accessories,
footwear, clothing.

The memorable and most Adreline shootings
sight was National Zoological park,
Banerghhata. We went for the Jeep safari. |
shouted when | saw a tiger in front of us. My
God he looks so chivalric, walking with so sleep
and bravery. It reminded me of Aunt Jennifer's
tiger. Very true Adreline Rich has described the
tigers. We saw flock of elephants, bear,
butterfly park and what not. Wild life park is
adventurous as well as informative.

A last | want to add that it was the bengaluru
people's humble nature, simple living which got
my attention the most.

Adieu Bengaluru!!



Activity

a)Write a review of a movie that you have seen

Ans  Baghban

The bonding between the parent and child to the
The bonding between the parent and child to the
sad turn of events at the sunset of the parent's
life, have been depicted in various films in the
past. B.R. Chopra's BAGHBAN, directed by Ravi
Chopra, takes a look at the delicate relationship
between parent and child. BAGHBAN works,
mainly because of the rich emotional appeal it has
to offer.BAGHBAN is the story of Raj Malhotra
[Amitabh Bachchan], his wife Pooja [Hema Malini]
~ and their four sons [Aman Verma, Samir Soni,
Sahil Chadda, Nasir].Just like a gardener
['baghban'] who plants a sapling and nurses it till
it blossoms into a tree, in the hope that he would
be able to bask in its shade when he grows old,
Raj and Pooja have raised their sons, all well
settled in their lives, with utmost care. B
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job. None of the four sons are ready to take their
parents' responsibility.The sons work out a
strategy: The father would live with the eldest
[Aman], the mother with the second son [Samir].
And after six months elapse, they would shift to
the third and fourth sons [Sahil, Nasir]. Raj and
Pooja, who love each other dearly, are separated
in their old age. If the separation of the parents
bears a striking resemblance to ZINDAGI [Sanjeev
Kumar and Mala Sinha underwent a similar
situation in this 1977 film], the pre-climax
[adopted son Salman Khan, an orphan, entering
the scene] and the climax [in a turn of events, the
parents become rich and the greedy sons re-
emerge on the scene] is very similar to AVTAAR.
Yet, despite the comparisons and the feeling of d?
vu, BAGHBAN rises to the occasion. The
emotional quotient in the film'is enough to
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genre. Not that the film is without its share of
flaws.From the script point of view, the reason
that compels the parents to live separately looks -
baseless. For, barely 5 minutes ago, at the
farewell party hosted in his honour, Raj Malhotra
[Bachchan] had publicly announced that he'd
want to spend the remaining life with his wife,
not working in an 8.30 a.m. to 5.30 p.m. job. Why,
he even refuses a two-year extension by the bank
manager on these grounds. Moreover, there is no
solid reason for the parents to accept this kind of
an arrangement. They have a beautiful house
[bungalow] to live, a kind-hearted landlord
[Sharat Saxena], good friends [Avtar Gill, Asrani]
and most important, the love for each other to

walk into the sunset of their lives, holding each
other's hands.
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Various types of advertising in different
media:

Standard Advertising

This is the kind of advertising that we see every day in
the various media. This type of advertising aims to
promote a particular product or service, with the
intention of persuading the target audience to
purchase them. Soaps, perfumes, clothes, soft drinks,
and even advertisements for companies that offer bill-

payment services, can all be included within this
category.

N\ :
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Advertising :

Public service or social responsibility advertising
answers a public need . It generally produced and
distributed by government agencies or nonprofit

organizations, in\cooperation with private advertising
and mass media dgmpanies.
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Image Advertising :

This kind of advertising is designed by businesses to
improve their image, rather than to promote a particular
product. At one level, this kind of advertising is affiliated
more closely with public relations rather than with
marketing. This kind of advertising promote the name,

the image, the personnel, and also the reputation of the
advertiser .

Counter-Advertising :

Counter-advertising focuses on the alleged fraud and
misrepresentation in advertising. The advocates of
counter-advertising claim that standard advertising does
not inform the public of everything, thus hampering the
ability of consumers to make a really informed choice.

Purpose of advertising:

1) Create artificial product differentiation

2) Create a degree of monopoly (which comes from
the brand & brand loyalty)

3) .Create barriers to entry (to prevent com
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4) To gain market power so a company can raise prices
and increase profits.

Question:- Scan the print, electronic and new
media for examples of advertisements that use
the five kinds of ‘ copy'definedabove

Answer:- 1. Straight copy:-
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. Descriptive copy:

2

imonial copy:

3. Test

4. Humorous copy




Haiku:

1. Mosquito at my ear

Does he think @f&' /;/\ Z
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3. A whale !
Down it goes , and more and more
Up goes its tail.
4. Clouds murmur darkly , -
it is a blinking habits —
gazing at the moon .
5. Toward those short trees
We saw a hawk descending

On a day in spring.

Play: w

A man slow witted man walked into a pattent
office. He walked up to the patent officer and said,

"Hey, I've got a new idea for a mouse trap." (Draw a
box on the blackboard.)

"Here's the box." (Draw a hole in the box.| "Here's
the hole." (Draw a circle in the bottom of the hole

M Jbv\ - :; :1‘ ; fl,-' \}%
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"Here's the cheese." (Draw a line across the hole in
the box.) "Here's the blade. The mouse sticks his

- head in the holeto get the cheese, the blade drops
on his neck and kills him."

The patent officer looks at the diagram. He
understands that the man is a little slow so he
wants to be kind. He explains to the man that he
does not think the design is ready to be patented
yet. He tells the man, "Please, work on it some
more. Perhaps | will be able to patent it gnother
time." The slow witted man says thaﬁy—‘égu and
leaves the office. officiating f171 oy, Cotes®
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One week later the slow witted man shows up
again. (Draw the exact same example on the board
in exactly the same way.) The slow witted man says,
"This is the box, this is the hole, this is the cheese
and this is the wire. The mouse sticks his head in

the hole to get the cheese, the wire wraps around

his neck and kills him." R
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The patent officer, still trying to be kind, makes the
same excuse as before. The slow witted man leaves.

One week later the slow witted man returns. He

approaches the same pattent officer and says, (The
exact same things)

"Here's the box. Here's the hole. (This time he .
draws a zig-zag line across the hole and he does not
draw a circle for the cheese.) After completing the

zig-zag line, the slow witted man proclaims, "and
here's the saw blade."

The patent officer notices the design and the fact
that that ther is no cheese. He asks the slow witted

man, "Where's the cheese." "Ah-ha," says the slow
witted man.

"That's the point. The mouse sticks his head in the
hole and says," "Where did you put the cheese."

(When the mouse speeks you must act like the
mouse. Stick your head out as if looking into the

trap and swing it back and forth as if looking for the
cheese.) |



The implication is that the mouse will saw off his

own head while looking for the cheese. Remember
the saw blade..
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Frarrises:

LWrite a poem in any genie and use at least U or 4 figures of spesech in it Identify
and write 8 note on the figuras of speech used and the genie chosen,

"Why Me ?'

If you have to ask Why me ?

When you're feeling really blue,

When the world has turned against you
And you don't know what to do,
When it pours colossal raindrops

And the road’s 2 winding mess,

And you're feeling more confused

Than you ever could express,

When the saddened sun won't shine,
When the stars will not align,

When you'd rather be

Inside your bed,

The covers pulled

Above your head,

When life is something

That you dread

And you have to ask Why me ?

Then when the world seems right and true,

When rain has left a gentle dew, ,
When you feel happy being you, /
Please ask yourself, Why Me ? then, too. /

(

A genre is a particular type of literature, painting, music, fitm, or other art form which
people consider as a class because it has special characteristics. There are different
genres of Poetry are Lyrical, Narrative and Dramatic. Here, | have used the Lyrical
genre of poetry. Lyric poetry uses song-like and emotional words to describe a
moment, an object, a feeling, or a person. Lyric poems do not necessarily tell a story
but focus on the poet’s perscnal attitudes and state of mind. They use sensory
language to set the scene and inspire emotions in the reader. When we read a lyric
poem, we are transported to a different time or place. Writing lyric poems is an

~ effective way to illustrate our perspective and share a special moment with others as
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| have done in my poem "Why Me?" which is written in a sad tone following the rhyme
scheme. :

Figures of speech is any expressive use of language, as a metaphor, simile,
personification, or antithesis, in which words are used in other than their literal
sense, or in other than their ordinary locutions, in order to suggest a picture or image

or for other special effect. In the poem there are a few figures of speech which are as
follows: ‘

1)Assonance- It is a figure of speech in which the same vowel sound repeats within
a group of words. An example of assonance is the 4th line of Stanza 1 where it says
'And you don't know what 20 do'.

Assonance occurs when sounds, not

letters, repeat. In the example above, the "0" sound is what matters, not the different
letters used to produce that sound. Assonance does not require that words with the
same vowel sounds be directly next to each other. Assonance occurs so long as
identical vowel-sounds are relatively close together. Assonant vowel sounds can

occur anywhere (at the beginning or end, on stressed or unstressed syllables) within
any of the words in the group.

2)Imagery- It can be defined as a writer or speaker’s use of words or figures of
speech to create a vivid mental picture or physical sensation. A good example of
imagery and figurative language can be found in the line "When the saddened sun won't
shine, When the stars will not align' This image of sun not shining and stars not aligning
helps in perceiving the reader through the 5 senses, to make him see the image.

3)Enjambment- ltis a term used in poetry to refer to lines that end without
punctuation and without completing a sentence or clause. When a poet uses
enjambment, he or she continues a sentence beyond the end of the line into a
subsequent line or lines. An example of this can be seen in the lines "When the world

has turned against you, And you don't know what to do' Here, the cause is continued in the
next line, runs over from one poetic line to the next.

4)Repetition-_ It is a literary device in which a ward or ph‘rase is repeated two or more

times. Repetition occurs in so many different forfizs.that it is usually not thought of as

a single figure of speech. Instead, it's more é@ﬁ%r_tmthink of repetition as being a
jeiating.n> o CL‘#"'JQQ ;

category that covers a number of r@é?% presilicfigures of speech, all of which use

repetition in different ways. The figl@m‘\ﬂﬁﬁfﬂg\%&ﬁc . }ﬁ@@ﬁtiﬂiﬁ'ﬁsuaily repes

A a
words or short phrases, but some cgif'fivolve the repetition of sounds w

might involve the repetition of entire sentences. A good example of this i$
'Why me ?' that has been used throughout the poem in each Stanza.
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2.Write any Poem of your choice.

'A Dreamer’

Dreams we keep in sealed boxes,

are both alive and dead,

until we peek inside.

The dream comes calling,

as the dusk falls,

Timeless stars shine,

on old and new dreams alike.

What beautiful a sight of a caterpillar,
changing into a butterfly.

They asked her to follow the herd,
but she always aspired to carve

her own niche.

She belonged neither here nor there,
Not to a place but her dreams.

Like a wild horse free and untamed.
She believed she could live her dreams,

and so she did.
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3.Write one poem meant for children.

"Hug O' War”

I will not play at Tug O' War,
I'd rather play at Hug O' War,
Where everyone hugs

Instead of tugs,

Where everyone giggles

And rolls on the rug,

Where everyone kisses,

And everyone grins,

And everyone cuddles,

And everyone wins.
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Activity 4. b)Write a review of a movie you have seen.

'Dil Bechara’ will always be remembered as Sushant Singh Rajput’s last movie and |
recently watched it and he was one of the finest actors in bollywood. He knew how to
lift even poorly written scenes by just performing them & an extremely controlled
Sanjana Sanghi who played the role of Kizie Basu who's suffering from Thyroid
Cancer and has her best friend in her Oxygen cylinder, which she has named as
Pushpinder. She likes visiting funerals and hugs strangers over there who have lost
someone close to them. She’s aware her life will end someday, and she just wants to
feel the melancholy attached with it.

On the other side, we've Immanuel Rajkumar Junior aka Manny (Sushant Singh
Rajput) who is full of life and has his best friend in an Eye Cancer patient Jagdish
Pandey aka JP (Sahil Vaid). Manny, too, is a cancer survivor and has lost his leg to
the disease. He somehow knows the formula to stay happy which he wants to pass it
to Kizie. They get together and try completing each other’'s dreams before life
happens.

Hats off to Sushant for those classic and stylish moves, as he believed to have
finished the whole song sequence in a single shot!

While you go gaga over his dance steps or attractive and cute smile, his acting
would simply blow your mind away. |

Sushant Singh Rajput brings every frame to life for most of the time. Though his
character Manny is a straight lift, adding the filmy quirks in it helps it to grow
gradually. His exhilarating liveliness goes straight through your heart because of the
fact that this is the last time you'll see it. An ironic end to the journey of an artist who
will be remembered for the great human being and actor he was. There’s a scene in
which Manny says, “Let’s pretend that I'm not dying.” Yes, Sushant, we all will
pretend this forever for you!

Sanjana Sanghi's screen-presence demands to be felt! She’s a live bomb waiting to
explode.A very subtle transition from Shailene Woodley’'s Hazel Grace and Sanjana
manage to adapt all the traits very well.

All said and done, Dil Bechara is not the Bollywood remake "The Fault In Our Stars'
deserved. The Fault In Our Stars itself wasn’t the remake Hollywood deserved
compared to its classic book, but it had substance. If you haven't watched the

original, don’t watch it and then you might enjoy the story along with the brilliant
performances it has.
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Activity 8: Locate the various types of advertising in different media; identify the purpose of
the advertisements.

There are are five types of advertisement on the basis of their purpose:-
1. Standard Advertising
2. Public Service/ Social Responsibility Advertising
3. Counter- Advertising
4. Advocacy Advertising
5. Image Advertising

1. Standard Advertising- it aims to promote a particular product or service with the
intention of pursuing the target audience to purchase them. Soaps, perfumes,

clothes, soft drinks and even advertisements for companies that offer bill payment
U2t

2. Public Service/ Social Responsibility Advertising- it is generally produced and
distributed by government agencies for non profit organisations in cooperation with
private advertising and mass media companies. Environmental messages,
disease eradication campaigns and announcements by police are kinds of public
service advertising. \
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3. Counter- Advertising- It focuses on the alleged fraud and misrepresentation in
advertising. The advocates of Counter advertising claim that standard advertising
does not inform the public of everything, thus hampering the ability of consumers to
make a really informed choice. The Anti- tobacco campaigns by various agencies as

well as the campaign for Awareness of rights of consumers are part of Counter
advertising.

Advocacy Advertising- It is a type of advertising placed by businesses and other
organisations that is intended to communicate a viewpoint about a controversial topic
relating to the social, political or economic environment. issues like drug addiction,
alcohol consumption, rising crime rate etc, which are perceived as conditions
affecting public welfare, are taken up through advocacy advertising.

image Advertising- This kind of advertising promotes the name, the image, the
personal and also the reputation of the advertiser. The intent is to enhance the image
of the company in the eyes of the target audience. The advertisement may choose to
emphasize the various areas of human activity in which the company is invp;lveﬂd, it
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may be creating Awareness of different products they produce, the advertisement
may alo show how the company is a good place to work.
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Activity 11: Scan the print, electronic and new media for examples of advertisements that
use the five kinds of 'copy' defined.

Following are the five types of copy that are defined:-
1. Straight Copy- This states the content in a very simple and short manner.

2. Descriptive Copy- In this kind of copy, the main focus of the advertisement is an
extensive description of the product or service being offered.

s

3. Narrative Copy- In this the copy purports to narrate a story.



i ano
But When 1 Started to Play|-

4. Testimonial Copy- In this kind of copy, a celebrity endorses the brand or the
product. This tends to make the advertisement more appealing and believable.

5. Humorous Copy- This helps to make the advertisement more appealing to the

viewer/ reader.
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Write five Halkus.

1)Fell in love
Broke my heart
Blended into the universe.

2)Tired eyes through the days
Nights keeping me awake
My disturbing Nightmares.
3)Creating mirages of you everywhere
Calling itself a beautiful mess
My Delusional Heart.
4)Hot tea, chilly breeze
Give me my warm and fuzzies
Cozy autumn feels.
5)High noon déja vu

Imminent October skies
Low hanging sunshine.
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Make a play out of a joke.
Scene at the bar- John enters into the bar, makes himself sit on the counter as the
bartender makes him his drink. He sees 3 pieces of meat hanging from the ceiling.

Filled with curiosity, John asks the bartender-

John- I am new in this town and | don't know about the rituals of these bars. Can you
please tell me why these 3 pieces of meat are hanging ? What's this about ?

Bartender: Do you really wanna know ?
John: Yes! (with excitement in his eyes)
Bartender: It's a challenge that a lot of people take but no one actually wins.

John: Try me.

Bartender. Well, if you can jump up and slap the meat, you get free drinks for the

rest of the night. But if you miss, you pay for everyone's drinks for the next hour. You
wanna doit ?

John: Nah!

Bartender: Why ? You were so excited to know.

John: The steaks are too high! %
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Poem: The last journey

o =
The sun smiled at us, ggggﬂ;‘f{ f:“)‘i College
As we got on the bus. gle“;;’;’.%‘fyofiﬁiﬁf‘hew Delhi-7€
through the window,
a gust of wind blew.
The sky looked beautiful and so did you.
Dear best friend,
| really love you. %m\
Then you told me that you are moving to Mumbai.

| was Numb and couldn't reply.
Clearly | was not ready for a goodbye.
| know you as a sister and as a friend.
Just remember this is not the end.

Our bond is strong, 57
ad >’G~Q/
strong as a rock. 8
thad you in the darkest Storm. |
The river of memories that wenﬁnade together. \Q
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You may forget them, but | will never.
Our friendship is Brighter than the shiniest star.
Oh What a lovely friend you are.

Whenever | felt no one will understand,
| always had you holding my hand.

| know this is a tragic end,

But no matter where you are,

You will always be my best friend.
Our friendship will never die,

But for now, | need to say goodbye.

Figure of speech:
1) Personification :- It is attribution of personal qualities especially :
representation of a thing or abstraction as a person or by the human

form. Its like a divinity or imaginary being representing a thing or
abstraction. |

" The sun smiled at us " is an example of personification.

2) Simile:-A simile is a figure of speech in which two essentially
dissimilar objects or concepts are expressly compared with one another
through the use of “like” or “as.” Simile is used as a literary device to
assert similarity with the help of like or as, which are language
constructs that establish equivalency. A proper simile creates an
explicit comparison between two things.

" The sky looked beautiful and so did you."

Aﬁ,\}}jf ( SN
q




" strong as a rock"
Are examples of simile.

3) Hyperbole:-Hyperbole, derived from a Greek word meaning “over-

casting,” is a figure of speech that involves an exaggeration of ideas for
the sake of emphasis.

" The river of memories"

" Our friendship is brighter than the shiniest star” Are examples of
hyperbole.
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Poem: Dreams

All | need is a break,
To switch the glum into Merry.

Forget the past,

cause everything is changing so fast.
People come and go, |

but their influence change our life.

Wondering how much | miss being a kid.
| still need a fairy,
to switch the solitariness into Cherry.

| wish | could go to the times,
When all | needed to learn were nursery rhymes.

| wish | could fall asleep,

to have a dream of being a kid again,
But now | am teen,

stress do not let me fall asleep.

Reality is an illusion,
but dreams are deep.




Poem meant for children: Wobbly wiggly jelly

Wobbly wiggly Jelly.

| want you in my belly.
Gummy ,plummy and yummy.
| want you in my tummy.

You are green,

you are yellow,

and sometimes you are red.

| love spreading you on my bread.

When | go out to play

With my clay.

| come back to you,

Because | want you in my belly.

My wobbly wiggly jelly.
L P '
You are my little packet of treasure, Officiating Prin=inal o
Deen Dayal Upe ‘1 /- ya O3
And | eat you for pleasure . (University of D;:\m A
. q =y arka,
You come in different flavours, gotor-3, B

Sometimes Cherry and sometimes Raspberry.

My wobbly wiggly jelly.

I want you in my belly.
Gummy ,plummy and yummy.
| want you in my tl;lmmy.
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Sun got lost
As the water beads sang
Twilight rain.

He held my finger tight
| have become a big sister
| realised.

In darkness and chaos
Glows a beam of hope
A Deepak

Road trip at night
Road a ribbon of moonlight
The wind whispers.

Amid the filth
Grows a blossom
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Lotus of joy.

o "Mumbai will be nice"
| sighed '
Our last goodbye.

Play out of joke:

Topic: Ranjeet and his crazy girifriend

Ot

[Sheetal is sitting on her couch. Ranjeet enters.]

- - Officiating F , Lollege
Ranjeet : Hii Sheetal. Deen Daw‘-o‘ilf; K
. University L ihi-TE€
Sheetal: Hii. (Sacth-gh Dwarka, New De

Ranjeet :What are you doing ?

Sheetal: Nothing much, just organising my thoughts in
my mind. A

Ranjeet: ohh. Thoughts plural? @’M
[Ranjeet laughs]

Sheetal: Listen, | was thinking of changing my name into "Jodha Rukaiya
Begam".

Ranjeet :[confused] huh?
Sheetal :Do you like it?

Ranjeet: NO! why do you want to change your name into "Jodha
Rukaiya Begum".
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Sheetal: Because it is unique. My name will not match with anyone and
it is funny too.

Ranjeet: But | don't like it.
Sheetal: But | do.

Ranjeet: ok ! Then | will change my name into "Trash" then you can
introduce me to everyone as your boyfriend whose name is "Trash".

Sheetal: hmm hmm....and why "Trash".

Ranjeet: Because it is unique. My name will not match with anyone and
it's funny too.

Sheetal: okay. | got your point.
Ranjeet: :So you are not changing your name?

Sheetal : No. | am changing my name into "Trash Can". Then our names
will match.

Ranjeet: Damn it!

Movie Review :
Movie: The Sky is Pink

Cast: Priyanka Chopra, Zaira Wasim ,Farhan Akhtar, Rohit Suresh Saraf.

Director: Shonali Bose

The Sky Is Pink is a phenomenal movie. It is inspirational and
overwhelming. This movie will take you through an emotional roller
coaster. It is a sad movie but it is also full of life, happiness and comedy.
The title is the apt description of the movie. You can fill an
your life. It depends on you which colour you choose. It is
favourite movie. The movie taught me life lessons. The first that
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it taught me is that how long you live doesn't matter in comparison to
how much you love and live your life. Love every moment of your life.
Live your life to the fullest. Second lesson that it taught me is how to
handle toughest situation of life with courage and smile on your face.
Light can be found in the darkest situation we just need to search for it
and lastly it taught me that you win or lose doesn't matter in
comparison to whether you have given your hundred percent or not.

The movie is all about togetherness, love, courage, sadness ,undying
efforts and hope. It is a family movie. The movie is based on the life of a
motivational speaker Aisha Chaudhary, who died in 2015 when she was
18 . Aisha Chaudhary narrate the story of her parents. | love how she
called her parents by cute nicknames moose(her mother) and
panda(her father) . She tells how her family made her life beautiful. The
life of her parents revolves around her, trying to give her a normal
upbringing by making adjustments in their daily routine which
eventually becomes a habit over time. The fact that it is based on a true
story makes the movie even more soul-touching and overwhelming.

All the actors have portrayed their respective character really well. The
role of Aditi Choudhary is played by Priyanka Chopra. she looks
stunning. She has shown a brilliant performance. In the specific
moment when Aditi experiences psychotic attack due to to severe sleep
deprivation, Priyanka Chopra brilliantly shows off vulnerability in her
personality with her powerful performance.

The role of niren chaudhary is played byJEa[han Akhtar. He played the
role of both lover and father very gracefully The scene where\farhan

Akhtar doesn't say anything:a;eg{'ramé’aks th;ough this eyes and
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Coming to the role of Aisha Chaudhary which is played by actress Zaira

wasim. She looks so stunning and charming. She outshines every scene
in the movie.

All the locations of the movie are aesthetic and makes the movie even
more beautiful and pleasant to watch.

The music is by Pritam Chakraborty and he has done a great job. The
music is kept low, sweet and flawless. There is also a special album by
Memba and Evan giia called "FOR AISHA" which is featured in "The sky

is pink". | really loved that song and the song was stuck in my mind for a
long time.

ACTIVITY 8:-

Various types of advertising in different media are:
1) standard advertising

2) Public Service/ social responsibility advertising
3) counter advertising

4) advocacy advertising

5) image advertising

Purpose of advertisements:

1) standard advertising is the kind of advertising that we see everyday
in various media. It aims to promote a particular product or service as
effectively as possible. The purpose of this advertisement is to
persuade the audience to purchase it.

2) Public Service/ social responsibility advertisement ans of public
need. It focuses at public services such as environment messge
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disaster education campaign and announcements by police .It is
generally produced and distributed by government agencies or non-
profit organizations, in cooperation with private advertising and mass
media companies ' '

3) counter advertising focuses on alleged fraud and misrepresentation
in advertising. It intends to counteract the alleged false claims, to
ensure that consumer is made aware of certain aspects which are
hidden. Anti-tobacco campaign, campaign for awareness of rights of
consumers are part of counter-advertising.

4) Advocacy advertising related to social responsibility advertising as
well as counter-advertising, except that advocacy advertising is a type
of advertising placed by businesses and other organizations that is
intended to communicate a viewpoint about a controversial topic
relating to the social, political, or economic environment. It is
concerned with the

propagation of ideas and clarification of social issues of public
importance in a manner that supports the position and interest of the
sponsor. It expresses a strong point of view on behalf of an =
organization. Issues like drug addiction, alcohol consu*mﬁ’cion, rising

crime rate, etc. Officiating Prin-ina!
Deen Dayal Up... .y Cuiloge
(University of Deit;
Sector-3, Dwarkg Ney Nelb, 78

5) image advertising is designed by businesses to improve there image
rather than to promote a particular product. It promotes the name the
image the personnel and theyeputation of the advertiser. The intent is
to enhance the image of th mpan /in the eyes of the target
audience.
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ACTIVITY 11:-

Copy or Body Text is the main textual content of the advertisement,
which expands on what the slogan and/or the headline declares about

the product. It provides al